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15/11/2/101 Introduction to Tourism and Hospitality Industry

This course studies the concept of tourism and its characteristics, its history and its forms in addition to the
distinction between them and recreation activities. The course deals with the factors affecting the demand/supply
for tourism and shed light on the Egyptian tourist traffic. This as well as to the study of the tourism attractions;
natural and human, in addition to the positive and negative impacts of tourism. The course also sheds light on the
various sectors and activities associated with the hospitality industry. It offers a contemporary vision to this area,
including different activities and facilities, like, restaurants, conferences and meetings, as well as recreational

activities. It also reviews the most important developments that will impact on the hospitality industry in the future.

Blually dolowdl dolive wlisbaid] § desde 15/11/1/102
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15/11/1/102 Introduction to Tourism and Hospitality Industry Economics
The course introduces the students with fundamental concepts of microeconomics and macroeconomics, such as
the laws of supply and demand and the determinants affecting them, as well as the factors that influence the
movements of prices in the tourism markets. Moreover, it studies tourism investment and employment, as well as
tourism expenditure. It also studies the principal types of market structures (i.e. perfect competition, monopoly,
oligopoly and monopolistic competition). The course further covers advanced macroeconomic principles and
provides an understanding of economics aggregates and their impact on the business cycle. Economic theory is

illustrated with examples and linked with contemporary problems.
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15/11/2/103 Management of T& H Establishements
This course displays knowledge and understanding of the main functions of business management and the
theoretical principles that inform management action. Students will understand the role of a manager in a range of
organizations; understand and describe the different approaches to leadership in a work setting; demonstrate
competence in a variety of problem solving and decision making approaches; understand and describe a range of
planning techniques as used by managers; and understand and describe approaches to ensuring effective staff

performance.
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15/11/1/104 Tourism & Geography
The course contains basic concepts about the geography, tourism, tourism geography, and also address the study of
the relationship between the tourism and leisure, and the student can recognize through this course the most
important attractions in general, including the level of services and tourist facilities within the various States, as also
exposed to how to employ these elements to serve the diversity of tourism within the state.
The course also includes a study of trends in tourism demand to the various tourist regions in terms of size, source
and geographical distribution, as well as a study of the most important positive and negative impacts of tourism
activity of the various aspects of economic, social, cultural, and environmental. The course also reviews the
different approaches to the study of geography with the tourist display applications to use each approach of these

approaches in the field of study.
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15/11/2/105 English Language & Terminology 1
The course focuses on developing English language skills through topics of general interest as well as through
themes related specifically to the tourism and hospitality industries. The content of this course focuses on generic
language input to improve students’ level of English proficiency and includes units of study which develop your
language skills around areas relevant to all hotel departments and restaurant staff, tour operators, resort
representatives and travel agents. Examples of some units are: English for working in a restaurant, English for
working in hotels and tourism, English for effective interviews and careers in tourism and hospitality, Customer
Relations, English for Aviation. Therefore, this course enables students to: Improve their overall English
communication skills, Develop English language skills for working in the tourism and hospitality industries,

Participate effectively in job interviews conducted in English.

Wlpally obeudl aclio § awl=ll  15/11/2/106
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15/11/2/106 Accounting for the T&H Industry
In this course, students will understand the scope and nature of tourism and hospitality accounting systems;
different tourism/hospitality accounting cycle; demonstrate an in-depth understanding of accounting processes
and the re-engineering of these processes; and understand in depth business process controls in accounting

systems. As will the student know about applications used in the tourism/hospitality industry.

Sl Wlally Ao lwd! Relie § wlayadll  15/11/1/107
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15/11/1/107 Legislations in Tourism, Hospitality & Heritage
This course provides students with basic background legal issues in relation to business operations and knowledge
focused on national and international legislation in the fields of tourism and hospitality. It develops students’ skills
related to legal aspects of tourism and hospitality enterprises, as well as providing updated information in relation

to relevant legal developments at an international level. The overall objective is to enable students to recognize,
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15/11/1/108 Customer Behavior in the T&H Industry
After successful completion of this course, students will be able to understand the role of consumer behavior in the
marketing process, acknowledge consumer behavior models in tourism and identify factors which motivate
consumers to buy tourism and hospitality products, understand how customers are making purchase decisions and
identify the links between purchase decision models and market segmentation. Students will be able to identify the
diverse market segments in tourism and the similarities and differences in demand characteristics between the
different sectors of tourism and hospitality, and acknowledge of the development of each part of the marketing mix

in relation to consumer behavior and appreciate the link between quality and customer satisfaction.
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15/11/1/109 History & Archeology of Egypt
This course ddresses the scheduled study of the history of Egypt through the ages since the Pharaonic era and
through the Greco-Roman and Islamic era and ending with the modern and contemporary era. The course topics
include identifying the most important events of the historical period. This course also addresses examples of

different monuments in these eras which express the most important architecture attributes in every era.
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15/11/1/110 English Language & Terminology 2
The course focuses on developing language skills through topics of general interest as well as through themes

related specifically to the tourism and hospitality industries building on the knowledge gained from the previous
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course English Language and Terminology 1. The content of this course focuses on generic language input to
improve students’ level of second language intiative and therefore includes units of study which develop student
language skills around areas relevant to all hotel departments and restaurant staff, tour operators, resort
representatives and travel agents. Examples of some units are: English language for working in a restaurant, seond
language for working in hotels and tourism, Therefore, this course enables students to: Develop their second

English communication skills and Develop language skills for working in the tourism and hospitality industries.
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15/11/1/211 Tourism Planning
The tourism planning curriculum provides students with the skills and knowledge necessary to plan, develop, and
manage natural, cultural, and financial resources in an environmentally and socially responsible manner. The
program utilizes an interdisciplinary approach to provide students with a strong liberal education supplemented by
a broad professional understanding of tourism planning and its role in local, national, and global economic and

social development.
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15/11/2/212 Marketing for the T&H Industry
This is a foundational marketing course that includes the study of concepts, activities, and decisions related to the
exchange process, managing the marketing mix and development of marketing strategy. In a nutshell, marketing is
about customers and the development, distribution, and promotion of products. The grease that makes this process
work is rooted in the concept of exchange. A priority is to understand how market decision-makers interact so as to
create a mutually satisfactory exchange. Emphasis in this course will be placed upon a conceptual understanding of

the concepts and ideas such that, as customers and service deliverers.
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15/11/2/213 Hotel Operations Management

This course is designed to introduce students to the scope of the hotel industry and the organizational structure and

operational mechanics of how the departments within the rooms division of an individual hotel operate.

Understanding the scope of the industry involves understanding who the major players are and what market

segments their brands serve. Students gain an understanding of how work is performed and how activities are

coordinated within the rooms division and among other hotel departments.
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15/11/2/214 Restaurant Management
This module lays the foundations for the students to be confident working in a commercial environment of
restaurant operations that enables work-based learning and allows students to utilise interpersonal skills
effectively. This module aims also to give the student an understanding of skills, techniques, technology and
management involved in restaurant operations. On successful completion of this module, students will be able to:
plan, organize, perform and manage an operational meal service; work as part of a team to achieve a meal service
operation; analyse and compare the plan against the actual event and suggest alternative courses of action; and

assess the work performance of others.
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15/11/2/215 Human Resources Managementin T & H
This course facilitates an understanding of the policies, procedures, and systems required to attract, select, develop,
and retain quality employees. Students learn about the major environmental factors that affect the HR function,
including legislation, economics, and demographics. The course emphasizes human resource issues in the tourism

and hospitality industry. Instruction is based on lecture and discussion as well as case analysis and project work.
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15/11/2/216 Hotel Front Office Management

This course presents the principles of front office operations and management and the important role it plays in

receiving and welcoming hotel guests. Students will learn front office equipment and forms and their functions

(automated and non-automated systems); understand the different job descriptions of front office staff members

according to the size of the operation; and understand the procedures of check — in, check — out, night audit, and

accounting cycle, etc.
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15/11/1/217 Travel Agencies Operations and Management
The course aims to Improve students’ understanding of the organizational structure of a travel agency, the
challenges faced by travel businesses. Learn how to apply best practices used by travel businesses to improve sales,
and develop essential skills such as selling and negotiating, customer service ...etc. Topics may be covered include:
how to establish, manage and market travel services; legal structures, management functions and office
procedures; Contributors to the success of travel agency operations; Effects of technological developments and
innovation on travel agencies business; Importance of travel sellers as distributors of travel supplier products and

services; Effective management and leadership skills in the travel business.

L_?'L.‘.-‘“J' AP | 15/11/1/218

Loy i @ cmig ¢ plad) izl Slagie muas of oSy G 28141 2usladl Joa¥! (o Aegazme 5,all Ida Jolidy
ze9 =l =l aSLal BLayly Jladll sagudlly badaseall oo leay caorzell dpeiad et &AM 2o lw 89>

commilad) odes @lly 3ylaell 28L20 Ligdly WL Bulas 2 § Ul (Bylas jughazy Lol 5,8l i 2ST,a1
15/11/1/218 Heritage Tourism Management
This course examines the range of cultural and heritage assets that can become viable tourism attractions, and
looks at ways of linking quality cultural heritage tourism to community development, from effective planning and
marketing to community involvement and partnership approaches. The course develops students’ knowledge of

protecting the authenticity and cultural significance of resources that are attractive to tourists.
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15/11/1/319 Museum Studies
The course helps student to obtain a broad foundation in the history and theory of museums, the creation and
maintenance of exhibitions and collections, and museums management. Museum Studies course actively crosses
disciplinary boundaries in two ways, assembling scholars from many academic fields whose work engages

museum theory and practice, and training students to perform a variety of roles within all types of museums.
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15/11/1/320 Heritage, Tourism & Hospitality Information Technology
This course aims to use the technology in the tourism, hospitality and heritage industry as well as to learn about
information systems used; and be able to clearly articulate the difference between information technology and
information systems. Students will learn the information technology needs of international tourism businesses, as
well as the internet and information technology as tools that influence multicultural hospitality industry and
tourism and heritage in worldwide businesses. Students will learn to define the requirements of a good e-
commerce system. Students will gain understanding and knowledge in the impact and significance of the
information technology in the international multi-cultural hospitality business worldwide. They will also
understand the fundamental use of information technology for the competitive advantages of the heritage,
hospitality and travel industry, a brief overview of computing hardware, software, networks, security, and e-

commerce and their use as related to the hospitality, heritage and travel industry.
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15/11/2/321 International T & H Management

A critical examination of the role of tourism across the globe. Students will gain an understanding of the global
tourism industry, to include tourist generating and receiving areas as well as international tourism

organizations. Management subjects address key issues of strategy, marketing, operations, human resources and
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financial planning, studied in parallel with international hospitality development. The course will utilize a variety of
teaching methods including case examples, lecture, discussions, readings and projects. The course topics may
include: Critical Perspectives in Hospitality Management, Management Strategy in a Global Business Environment,

Managing Resources in Hospitality and Tourism Operations, and Globalisation, Society and Culture.

Gyall Byls)  15/11/2/322
pody Bguws . BoLally Byall cud prasaty yla] 3 deasiudl Slel2 Wy cluledd! K hade Judxs 5,all 1da Jobidy
Wyaa J Ll 5,8l s ey el i Gteelal (y92eS (o) 81,2019 2ualad! ISL) (oo YIS dslyty L]
ailly Aulyy pody Gl Bml ey Fuuall § Jeeadl Zald] 595 Eulys iy &l CalSell (ubaiall (Sl

NEEARTIRE{P0. (P Aole¥! CalSU) eaud o A8l el yd ALY L. EEARTRE{J0. RO PPN
15/11/2/322 Room Division Management
This course covers the detailed analysis of all the policies and procedures used in the management of the rooms
division in hotels as well as the structure of this important division, so that the student will study both the front
office and houskeeping as two fundamental components of this division. This course also aims to find out the
organizational structure of the front office as well as the study of the customer cycle in the hotel. On the other
hand, students will be studying the functions and structure of the housekeeping department. Finally, the

relationship between front office and housekeeping departments will be investigated.
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15/11/2/323 Quality Management in the T & H Industry
This course develops an understanding of service quality and quality assurance through experiencing common
improvement tools and processes. It helps students to understand of a broad array of quality systems and tools and
the skills required to design, implement, and sustain a total quality program appropriate to the student's workplaces

and/or target to tourism and hospitality organizations.

Guidlly o lewd! Bagudd! § Azl adoudl Slalesy 15/11/1/324

Byls] axlgs @l bl 3 xSA Jl BLSYL 3oguddl Adoe e bl 2asLudl Bylall S mas d] oyall lda uge
FlAY] Gl das asg 4arS ML @laty g (JUL Joie e B sia @ Joudl gorudl Ao 339l
pdlse Jie Apumll Ldsgudll Slostl Jb @ Ldigud Slimslin) ilue 44 )l lain lliSy AlolSal

(8 Bagudll lgals aslug S o Flex¥ halgll
15/11/1/324 New Trends in International T & H Marketing
Through this course student will Integrate everything they already know about marketing with the extensive new
insights within today’s challenge of operating in an international context. For instance, students will learn how to

be able to develop an end-to-end strategic marketing plan, encompassing all aspects of the new marketing tools
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(e.g., new social media). The importance of content and interactive marketing specialy through digital marketing

tools and mediums.
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15/11/1/325 Environmental Management in the T & H Industry
This course focuses on environmentally and socially responsible tourism strategies and innovations, including
voluntary program and initiatives such as Green Globe. It examines how destinations have improved
competitiveness by creating environmentally and socially friendly tourism products and services. The course
emphasizes establishing policies and management plans to identify and reduce the environmental impact created
by tourism facilities and services, and looks at how to create environmental management systems (EMS) with

broad public/private support.
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15/11/1/326 Heritage Tourism Management (1)
This course examines the range of cultural and heritage assets that can become viable tourism attractions, and
looks at ways of linking quality cultural heritage tourism to community development, from effective planning and
marketing to community involvement and partnership approaches. The course develops students’ knowledge of
protecting the authenticity and cultural significance of resources that are attractive to tourists. It also examines
mutual benefits that arise from well-managed tourism and proper site management, along with potential threats
that result from improper management. Topics of discussion include heritage definitions; visitor motivation,
behaviour and management; site conservation, protection, interpretation, accessibility and funding. Moreover, the
course focuses on themanagement and collection policies of public and private institutions that preserve cultural

heritage and their role.
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15/11/2/427 Innovation Management in the T & H Industry
This course provides students with the knowledge to understand and the skills to manage innovation at the
operational and strategic levels within the context of internal and external hospitality business environments. The
course particularly provides students with a holistic understanding of the concept of innovation and its relevance to
today’s firm competitive advantage. It also focuses on giving students the capability to identify the links between
the structures and processes which support innovation, and the opportunities for, and constraints on, innovation in

specific hospitality contexts.
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15/11/2/428 Entrepreneurship in the T & H Industry
In exploring the “Entrepreneur as a phenomenon”, students will be exposed to the theory and experiences
associated with entrepreneurs, entrepreneurial acts, and entrepreneurship in tourism and hospitality organizational

setting- large, small, public and private.
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15/11/2/429 Feasibility Study for Tourism & Hospitality Projects
This course serves as an introduction to real estate finance and investment. The emphasis of Real Estate Principles
is on developing valuation and decision-making skills. It introduces students to the business of real estate, both
residential and commercial real estate, including roles, activities and players, terminology, and how the tools,
concepts, and models in real estate are used in decision-making. It also elaborates the purpose and contents of the
main studies that make up the feasibility study which are: tha marketing study, the technical study and the financial
study. The objectives of this course are twofold: (1) to help students develop an understanding of real estate
fundamentals; and (2) to introduce students to the quantitative aspects of real estate—investment decision-

making, valuation under uncertainty, and debt financing.
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15/11/1/430 Tourism Convention & Event Management
This course provides the basic tools to plan and manage local, national and international gatherings. Course
content includes the key competencies tested in the Certified Special Events Professional (CSEP) and Certified
Meeting Professional (CMP) examinations. In this course, students will learn how to conduct thorough pre-event
planning; identify an appropriate site and perform comprehensive site inspections; implement marketing strategies,
including list development, brochure design, mailing cost reduction, and creative marketing and evaluate the

effectiveness of an event.
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15/11/1/431 Tourism Sustainable Development
Students in this course will receive a comprehensive understanding of tourism development with a focus on the
environmental, economic and social aspects of tourism, equipping them with the skills necessary to create
pioneering sustainabledevelopment solutions to the challenges facing tourism today. This holistic curriculum
focuses on integrating sustainability into existing tourism theories and concepts to meet the increasing demand for

people trained in sustainability practices and the application of those practices in tourism.

2lally 2l Zelio § 2umsl Y 5ylsY1 15/11/1/432

Bywy Alually Ll delie § dalinll Lelindasy sl il 5)10Y1 poiiar llall caspai ) Hyall lda o
pd ] LAY, Bleally Aol c¥lre § Amalicdl 5I3Y1 & Rewsiall claatlly mll Lol ool oy

(gl slaie IS (e Aalisll 5yla¥) Casllyy cadyes s S
15/11/1/432 Strategic Management for the T&H Industry
In this course, students will understand the concept of strategic management in the tourism and hospitality
industry and what this implied. They will also understand the approaches and techniques employed for tourism
and hospitality strategic management and analyze how functions of management are reformed from a strategic

perspective.
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15/11/1/433 Heritage Conservation
The course introduces key concepts and approaches in conservation of the built heritage and the ethics and
philosophies which underlie them. It gives students’ knowledge and a clear understanding of how and why the
concept of cultural heritage and its conservation has evolved; the key protagonists of conservation in the past, their
respective philosophical approaches and the relative value and influence of those approaches; and the processes of

determining value and significance of cultural heritage.

‘.,5.5.«]45&.@ 15/11/2/434

fiass At Aaglall 15 Lualytll Ham il Ul Jany (5illy galindd L) syl (o ol Simall sy i
Loyd sl dady Bislad! Gldly coedl (e 2l Adgiuey Joadly Al Emdl dulel o yall AUl 5Ll 1o
ety 2l el il Sty Autmad) AL elimy Sl poinga st o oDlall Al ST ugla]
Aleall Silpsdl cwsS e Bpuall daud Layl sl s alad) G 9 Ldel=iy Loy Sbldl g Ciedl $9590

Ay 0,185 LSy Aoy Jalas slae] § delally
15/11/2/434 Undergraduate Applied Research
The undergraduate research is a final element of the program which provides an opportunity for a sustained period
of research. It also gives an opportunity for the students to work on their own with individual supervision, develop
knowledge and understanding of the fundamental principles of applied research, including the formulation of
research questions, the development of methodological procedures and the collection, analysis and interpretation

of data. Students also will gain practical experience in developing research proposals and writing research reports.
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15/11/2/241  Catering Management

This course will enable the student to appraise the various components of a catering operation. The student will
learn about marketing, contract writing, food production, room arrangement, and personnel required for specific
catered events. The principles learned in this course can be applied to managing all types of catered events. The
student will develop his/her critical thinking and skills in understanding the principles relevant to managing

catering operations.
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15/11/1/242 Tourism & Society
This course aims to show how tourist activity and the tourism industry in all sectors are overlapping in the context
of the host community, it deals with some basic concepts such as the definition of community and the definition of
tourism from the point of view of sociologists, anthropologists and the branches of anthropology as well as social
studies for tourism. This course also includes studying the nature, limits and characteristics of social relations
between tourists and host community, as well as it includes the role of tourism in social and cultural changes and
the aspects of these changes in host community with reference to the most important international experiences in
this regard. It also reviews the relationship between hotels and environment and their role in maintaining and
preserving it through” green hotels”, above all, it examines the practices of these hotels and the challenges which
faced them on the international and local levels and applying this on Egypt as a case study. Moreover, this course
includes the studying of “eco hotels”and their relationship with environment and community development. This
course also reviews the role of tour guide in the tourist attractions sites through recognizing the nature of the

integrated functions performed in the field of guiding and their positive effects in gaining visitor confidence, and
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their role in increasing tourism awareness.
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15/11/2/243 Management Ethics in the T&H industry
Management ethics course helps students to understand and apply the ethical frameworks related to the business
setting. The course will help students to: identify business social/ethical responsiveness to society and to encourage
integration of ethical awareness and social responsibility into managerial decision making; apply stakeholder
theory to explain the forces (other than economic) that exert pressure on an organization; and learn practical
examples of applying ethical and social responsibility considerations to individual and organizational decision-

making.
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15/11/1/244 Economics of Tourism Transportation
This course introduces transportation as an important industry for tourism and as a basic component. The study of
the economic importance of the transport to include the different ways the tourist transport from road transport,
maritime transport, River transport, and air transport. It also provides the economic foundations for pricing of
tourist transport services, focusing on air transport in terms of determining the prices for this service on the
international level, the economic fundamentals for pricing and factors affecting pricing policies (location,
geography, and globalization). The Course also includes some important issues concerning transport and tourism

as well as managing tourist transpot provision (alliances, cooperation).
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15/11/2/245 Managerial Communication in the T & H Industry

The course develops understanding of managerial communication which helps individuals and groups coordinate
activities to achieve goals, and it’s vital in socialization, decision-making, problem-solving and change-management
processes. This course introduces interactive oral and interpersonal communication skills important to managers,
including presenting to a hostile audience, running meetings, listening, and contributing to group decision-making.
Working in teams. Students will be encouraged to present a communication topic of their choice as well as design
project challenges students to address a business audience in written and oral forms. Course Topic can include:

Communication Processes, Networks and Channels, communication levels, barriers to effective communications.
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15/11/2/346 Food production and Menu Planning
In the first part of this course, students will learn about; fixtures and sections of modern kitchens, knowledge of the
functions of kitchen staff, administrative and technical tasks of executive chef, methods of preparing main cuisine
courses. This part objective will be achieved through providing the student with the fundamentals of various hotel
cooking techniques and the fundamentals of preparing main dishes in the kitchen. The second part of this course
aims to provide the student with knowledge about the importance of menus as vital means of selling and
promoting any commercial establishment offering food and beverages. Additionally, the student will learn how to
design and configure the menu format in order to attract targeted customers and satisfy them. For doing so, the
course covers different menu planning methods, theories of menu planning, menu item pricing, and how to
calculate the popularity index for each meal in a simplified way that enable the student to recognize design errors

that should be avoided when preparing the menu.
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15/11/1/347 Tourism Destination Management

The course presents a strategic and action-oriented overview of a destination’s key managerial mandate. The

objective of the course is to make students familiar with the principles of creating and managing market-oriented
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destinations by means of suitable marketing tools. Primary focus is on; destination marketing and leisure/ business
travel trends; destination marketing strategy and plan; destination image and positioning; and effective destination

sales techniques.
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15/11/2/348 Resort & Spa Management
This course emphasizes the development, management, and marketing of free-standing spas, spas in hotels and
resorts, and spa restaurants. The feasibility of success for new spas and the marketing research necessary to
establish new spas are discussed. The design of menus, mental and physical fitness programs, stress management,
spa medical treatments, complementary medical treatments, and other spa programs are all considered. Required

personnel, safety, legal, and ethical issues regarding spas are an important part of the course.
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15/11/2/349 Food & Beverage Management
The aim of this course is to help students to demonstrate understanding of restaurant business concepts and
operational issues; manage the service of food & beverage production; evaluate key aspects of the meal experience;
manage a simple food service operation to set costs, sales and profit targets; develop contingency and

organizational planning skills; and execute skill training.
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15/11/2/350 Hotel Design and Equipment
Students are introduced to the issues and opportunities inherent in the development and planning of hospitality
facilities, specifically hotels and restaurants. Course components include the project development sequence,

conceptual and space planning, architectural design criteria, construction management, and the interpretation of
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architectural design and consultant drawings. There is an emphasis on setting appropriate facilities requirements,
understanding industry practice, hotel and restaurant equipment and implementing properties decisions within a

balanced design, operations, and financial framework.
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15/11/1/351 Airlines Services and Management

This course is a must for those interested in a career in the airlines industry. Airline service and on-board services
are used as competitive advantages by airline carriers. Therefore, students will learn about the strategies of
providing superior service that result in developing competitive advantage. Students will learn about service quality
standards in different components of the airline product (e.g., researving tickets, managing guest complaints, food
and beverage services, emergency services, etc...). Case studies based on national and international airline business

are an integral part of the course.
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15/11/1/452 Crisis Management in the T & H Industry
This course introduces the concept of crisis in general and its terminology as well as its characteristics and the
different stages of the crisis. The course also addresses the concept of tourism crises and their causes, in addition to
its different types. The student will also be able to recognize the difference between natural and human crises, and
also recognizes the impact of this crisis on the tourist market. In addition, the coure will focus on the different
methods to respond to crises with different correct management tools in an attempt to find solutions. Finally, the
course presents examples of the most important natural and human crises in the field of tourism and the different

ways to address them.
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15/11/2/453 Heritage & Hospitality
This course examines the link between heritage and hospitality. The course content tackles the concept of 'heritage
hospitality' as a new concept; which represents a managed heritage-hospitality link through the application of
traditional heritage and traditional hospitality in hotels. This course addresses the relationship between heritage
and hospitality at hotels. Relationships between indigenous peoples and hotels, heritage and hospitality, hotels and
heritage tourism, the possibility of applying the ‘heritage hospitality’ concept and the present status of heritage

application in hotels are the main topics that students will study in this course.
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15/11/2/454 Revenue Management in the T & H Industry
This course is designed to develop students’ understanding of revenue management in the international tourism
and hotel industry. The aim of the module is to introduce students to how revenue management is executed and
the impact it has on financial performance. Additionally, some parts of this course will be approached from the
viewpoint of the Revenue Manager, who needs to manage this complex activity with the aid of specialists both

inside and outside his or her organization.
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15/11/1/455 Organizational Behavior in the T&H Industry
This course represents an in-depth approach to understand the fundamental issues of behavior and change in
organizations at the individual, group and organizational levels. The course can be organized into three sections:
organizational behavioral essentials, the individual and the organization, and key management tasks. Topics of

discussioncan include motivating employees, job satisfaction, Understanding Power and Politics in Organizations
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(power and control), Leading Tourism and Hospitality Organizations, team leadership and organizational change.
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15/11/1/456 Statistics and Forecasting in theTourism Industry
This course represents the fundamental issues related to Statistics. The aim of the module is to introduce students
to different measures for collecting, organizing, and analyzing data as well as correlation and regression analysis.
The student will also be able to understand topics related to tourism demand, its determinants as well as the
different forecasting methods either qualitative or quantitative, and how to judge the accuracy of forecasting

methods using forecast measures of accuracy.
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