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�ا �*�m� ��
�ا 
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\�م ��?���٢٠١٥-٢٠١٤و��#� �اi+`D+ة �"34
�ا �L8~�م �ا
+را�7 �8+أت �م kmر� �ار�ا
�زاري,
�8� �وا
$L�دق �����
�ا ��?�8� 
�ر��س��

�٣٧٥١ا ��4i+\�� �LU�Iو � �Q~�م j�
BI� �ا
!\+4iت �أ8�ز N*و� �رات,U?
� �ا��BIى�و�BLi� �U8� �ا#\!U+ة ��O�ت
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�*�aF8ا '�b� �*� �واc,d.0ن �*
2
�ا ��+�
U
�ا ��I�� �*� �ا0)�+
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F�.غ ��M�.Q �* �G9 y�I *+ا@)� 
��C yC+ن  ً* DS8

��را���ا. ٦.  nن  أ+�C �b r|}* RS� y
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$#اث ١١  إ�U��^�ا�;

���وا��

�' h/<C                                                                                             أرm�م�ا#,�رات): ٧(*�دة�       ١٣٢  ٣٠  ١٠٢  إدارة�ا r|ر�درا�.(*  ً
Ibر*¡  ر ً
� n ،8.رFC 
*
bأر����
I���*ن�+�FC. 

ر� •�­

���*��اU
�ول�وا�Yb.
 .C�ل����RS+د�ا
����)  ١٥ر�Yb(ا

ر� •�­


��وا
.ا?:�*��اU

*[) ١١ر�Yb(ا
.�Ybا�#^
 .C�ل����RS+د�ا
• ���#^2Lر�
�­

د�r�Cا
.�Ybا-�
*`�*��ا���Y�(
+ل����*).رات�*�®��١+د�ر)�Ybرw`�ا(0.ر�+ل����"�ا�0®��+د�ا 
��Y�bا
�را�
تG�wر�"����
��

��Y�bا
�را�
ت�ا
�����b*).رات�*�®�٢و�+د�ر�Yb، اG�wر�ل����"+.( 

ر�C�ل����RS+د�اF�0+ى�ا
�را�|�r*��اF�0+ى��ول�و��rsاF�0+ى�ا
.ا?:� •�­

دس�*��ا�
�١��rs*��، أ�
د(ا
.�Ybا ٤.( 
• �Yb.

ر�ا�­

*��*��اU

?:�وا�
  .C�ل���RSا
.�Ybا���0'�
�I).ر �)٠١��rs�٥٨*��، أ�
د�و�K.ات(ا
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ر�
س )' إدارة"  م ا�#�"�ت ا�� ���ة	�� –ا����� ا���د���� ��ر�� ا�����
ر�
س ا��
	��� ا���ص  �2LRSI2
�ا aر��F
�و �ا �ا
�را�|� ]*
�#^
�ا �*� �|�
�أ� �أ�9¡ء 

Ta.ط&
�ا �">.ج �T.وط �*� �|�
� .���I�"� y4� و�)/� ���I�L�
I*�a

&

�ي�ا�����

رات�ا
����I2واG0اy�� °F4��
�ً�I� و*�y4
��
�����DSا��L�
I~2

رات�اGE�'I��
�/
. �Dا 
�ذ YFو�� �W<ل �*� �ا²0 �ا0!
nت �أ�� RE� ��
�/
�ا RE� a

&
�ا aر��اث"#$
�وا �@
�;
�وا ��
��

4� �0�ة�، ."�&� ²
وذ  .GTد��2
�a

&

ز�ا�F9إ��أ�?2�ة����٤٥"��IF2*���
� .���
�/

�F�ر��RE�aا�'mا�ح�4.��]*
�#^
و�!+ز�0!�`�إدارة�ا 

�)+ا���ا
C�rs).ر �

زه�4�!
ح�  *+ة�ا
+را�7): )٩*�دة�    .و@(�F9ا��ر�+س�?2+

��


�aدر��9ا&

���*IF2�ة IC١٣٢���ا�، y

Iإ���2? :�I9 ت
��&F* ]*
�#^
�*c2ن                                                                                        ا
\�ء�ا
+را���): ١٠(*�دة�   .ا�|rا
�ر  ا r|درا�� '/@� RE� a

&
�ا 
G�3�L� rs
�ا �اIF20�ة 
ت�
�
�ا � +�*!I+ع r|را��
�ا �*��.  ا
a2ء ��F<C� �ا
a2ء و �ا 
�2F�³�اده�ا
�r��2و (ً���.Wآ�Reإ�a

�Re
F
��+ال�C.ا»�Rا�:�I9�REو�،�r|را��

��RS/@�DEا-�.���وا
.~�:� + -١  :*�F+اه�اG��3��4�a

&�
��Iَ�ٌLُ�rs

ت�اIF20�ة�ا�
�

��١٢ ا-,���د���
2�د�اI�@���
� ����
� -٢  . ��ا��
nت�ا
F>.ج�أو�ا
�2F#�و~�
ء�RS��ً*+ا@)��*!�`�ا r|·b�� �ا-,� �Iَ�ٌLُ� rs
�ا �اIF20�ة 
ت�
�
�ا 
2�د�+ � :�~.
�وا �ا-�.�� RS/@� DE� 
G��3��4� a

&�
١٨����
� �Reإ�
Z¸د

�Cn)'�����٢١*IF2�ة�و�!+ز�ز�ً�Iا�."�nً�2*ن�+((MC��C�
�²
�&<ب�ا
أو�-,
nت���٣
���*IF2�ة�وذ 
*[*!�`�إدارة� I4+ا@)� وذ
²ا
F>.ج،��#^
� -٣ . ا '/��
� ���X

4� �I�L� rs
�ا 
ت�
�
�ا 
2�د� r|·b�� �ا-,� ��C+ن ���/

�اG��3��4� a

&�

ت�*IF2�ة�٩  �

وز  �W.ى  ا-,
nت �2.ض -٤ .�!F
��2
 ا-,�ود 

 ا���

*[� �RS وا�#^

ذ*!�`�إدارة�ا<"n اه�.C�
* 
Z»°K?.    دة��0): ١١(*Uiد�M'د��د�   ;ر��MC]*
�#^

�*��أ�;
�*!�`�إدارة�اً�ICد


T.*�a�اً�أ���'�
`wر�F
�²
(F��YCا
�½¼�وء� �®��ا

د�W<ل�،�وذTر% 
ر�ا0).را�FWا� DE� y"��
�و�0 yFدرا�� ��@$#ة� �T.0ا� �رأي �و��+ن 
ر��،�FW©و� ���
��� �ا
�را��� 
ر�ً تK��ا� ��Cد
�
 

�aوذ
�DS��²*�ار���+ات�ا
�را��و
­`�إ
¡ا*�ً &�
�

د *� و~

.\Y  �ا�.Tإر �T.0ا r�Cد
�� ،a

&�


a @¾ن &

�� *�®+F2L  ًn^# ا+®�*  .T

رإ��� ة*��FW 0راتا.(، ��°F

f4 اf�(M" a�&F0 *� وا�
2
رض أى و9+د ��م *� وا
F°�� و9�، إن 
�I).ر  ا� RE r|را��
�bـــــ'�،�و  -  ا
�o�`¼µ): ١٢(*�دة�    .ا-3�ول�ا�RـــــS4°�ـــــ�+ع���r|ـــــ���ـــــ'�@/ـــــ'�درا�ـــــCا�ـــــ'�4�b�'�3ـــــ��
ا0)ـــــ.رات���ـــــ`�إدارة�ا
^#�ـــــ
*[Mـــــ�د�*!�Cـــــ��YFا 
�FW©و����
��
�YFCر���ا
��rs+ف�ا
�را����G�.��Re
4�$ـ#ة�n")ـ'��ـ��Tـ�b��.G'�4�ا��Cا
�/'�ا
�را�ـ|�rا
Fـ 
Z��'�3��

ر�ا0).رات�ا
C�rs.\�+ن�ا�FW³ب�>&�
��Q.�

ء�ا&�³ . - 
�b'�4�$#ة�أ��+�cن�����RSـــ��*+ا��ـــ����ـــ�3'�ا0)ـــ.رات�ا
�را�ـــ���و"ـــ�رج��Sـــb+*�Rـــ:�ا
���ـــ���SـــT�Rـــ���8ا�20+*ـــ
ت��bـــ'�ا0+�ـــ��"Mـــ�د�ا. 
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	��� ا���ص ��

ـــــM"�aـــــ�ÀإTـــــ.اف�اT.0ـــــ����ــــ
ـد4�r�C+�ـــــ:�ا-�&ـــــ��ا
�را�ـــــ���و"."­ـــــ�aدرا�ـــــ��ا0)ـــــ.رات�&

ر�ــ���ــC�Y)ــ+م��2F4®ــ��ا
�Iــ+ذج�ا0>/ــ�hوا�IFــ
ده�*ــ��اT.0ــ����ـ
ـد�r�Cو��ــ���yIإeــC�R)ـــــ+م�ا�FW©ر�ا0)ــ.رات�
��ـ�3' ا
)�ـ+ل  إدارة �SـR - .إدارة�T®+ن�ا
&<ب�وا�FWــ

�ـ' ً�ـ
ً *�ً�ـ
�أ�
دÂX" ICـ|Á أن وا aـ


*ـ' �SـFMC Rـ+ى  �� fm

MFـ
ق، و�ـ© ²

ذج ا
�را�|r 9�و
Q �* y+ر  �SـR و�ـ�Iا-,�ف و� �@

DE �C ا��0  �ا MCَُ�ث أن و�!a ،و\c#ه�و%�Z» '� '/@ �|دة�   .درا��را��������7): ١٣(*+
��7م�ا
�                                                                                         ا �"M�د �و*+ا@)� ]*
�#^
�ا �إدارة `�!*� �*� �b¾4$#اح �اIF20�ة ��
�
�ا '�3��
� �ا
�را��� �ا
.�+م �I�b� `�!*�����
ا 
د�*!�`�IFرا���وإ��


�aإ�n?2����اد�ا
.�+م�ا&
4���3'�ا��F2L�n�2،�و*
�ر ): ١٤(*�دة�    .ا-3,#�j8��
���3'  ا#!B?��ا

4�a

&�
��I�Lٌ�n�f4
�

زه�ذ
�²ا�a�&F0ا�F9ا��2?�nإ�f4
��a�&F*ز�
�F9إ�y


�aان��MCف�                                                   Pف�و;Z��� اD) :)١٥*�دة�   .�DEأى�*(.ر�درا�|KL�r$#ط�&�
�fMC /ـ��©�ـ�+عC
Z»�'ـ�bأي�*).ر����;C���|را�ـ�
أو�) ~�ـ:ا
. �-��ا-�.�ـ(  ا
Uـ
��Ä*ـ��4�اCـ��ا
�/ـ'�ا  �
Cـــ��©�ـــ�+ع�Z»دون�أن����Cـد

Cـــــ����ـــــ�+ع�ا
Uـــــ
����Kــــــ.�*ـــــ��L  ;1¼ �ب�*�Nا#,�ر ): ١٦(*�دة�    .G7C.�ا0).ر�ا
�ي�"�y�3Å�DE�y@���Yا
�را�|�ول�*ـــ��@/ـــ'�ا
/ـــ���?2ـــ����2®ـــ���Iـــ+ذج�ا-,ـــ�ف�و©�ـــ
@��وا�IFـــ
ده�*ـــ��اT.0ـــ��©�ــZ»�'ـــــ�b�r|را�ــــــ�
4
��nـــــ,
ب�*ـــــ��ا0)ـــــ.ر�ا�aـــــ

&�
��Iــــــ:���ـــــ�~.
وEــ�D ــ�ه�ا-,

ــ���.و��ــ�+ع�ا
�ــ
دس�*ــ��ا
�/ــ'�ا
/ــ����?2ــ����2®ــ���Iــ+ذج�©��ــ,
ب�وا�IFــ
ده�*ــ��اT.0ــ����ـ
ـد4r�C�اCـــــ��@/ـــــ�RSا-�.�ـــــ��وا �a,�X*�.C�("�a

&�
��Q.ت� �ا�ا0).ر�و�
�
��a

&�
�a�M"n)w (��ـb�aـ

&
�y�3Å�DEا
�را�|K?�r.ط�أ�C�n+ن�ا bب�ا0)ــ.رة�
*!�ــ`�إدارة�و�2ــ.ض��ــ
nت�©��ــ,
ب�©�ــ&.ارى�?2ــ�� ــ�ا�ا0+�ــ���Sــ�R .�ــ'�©��ــ,
ب"!ــ
وز���ــ���ا
�vــ ]*

��7ـ.�@Zªـ
��ا
^#�ـ�


ـaوإb.ار ـ&�
�r|را�ـ�


�aرا��ً  F2L^# اM0ـ�دة ا
�$ـ#ة ?2ـ� ©��ـ,
ب "ـY وإذا� .�Sـ�RأC�n>ـ'�©��ـ,
ب�4

2ـaء�ا&

�اً DE  ا0).ر �Q.و� y
 .C�(F


��ُ"َ��Yٌ7َأ*+ر�%                                                          �ب�*�Nا
$%�oا
+را���;1¼ ): ١٧(*�دة�    ".F"اF

�)+ا���ا�
ً(���r|را��
4

a2ء�ا
�را�ـ|�rو��ـ+ن�ا��ـ,
Q+F4�y4ـ���*ـ�� -  : ��,
ب�*��ا
�/'�ا�'<C�nأ�RS��r|را��

ب�ا
�RS8*��ا
�/'�ا,��©�a

&�

د�r�Cو*C!+ز�����T.0ـ�+ا@)ـ��ا���
���+ع�ا-�
*`�*��4�ا��Cا
�/'�ا
/����Sـ�RأFC�n!ـ
وز�ذ
ـ�² -3�ـ��Tـ�ون�ا
�2Fـ��Yوا
&ـ<ب�4

���ـ���ـ�Y*+ا@)ـ��*!�ـ`�ا��C
Z»و�:�~.

*��*��4�ا�RS/@��Cا-�.���واU
���+ع�ا��C
Z». -  ً�,�X*�a

&


�ـــ��أو�*b.�Fـــ��وإCn�n!ـــ+ز�أن�FC!ـــ
وز��ـــ�د�ا
�/ـــ+ل� - .ً
�*��ا
�/'�ا
�را�|�rإذا�
F2L'3�L�Y^#�اFF*ـــ��أر�2ـــ��@/ـــ+ل�درا�ـــ�����aـــ

&


�DE�aا
����ا
sـــ�XC�rـــ,Z�*�aـــ
�ا&

����3'�ا �2?�RÉ��@. - ��ـQ.�2ـ8.���و�

Ê�ymداء�ا-��*ـ��ا��Fا�ـ��ـ�ـ�3'����

ب�*��ا
^#�ـ
*[�ا
�را�ـ|�r?2ـ��ا,��n
4�a

&�
��I�L
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س ا��
	��� ا���ص )MW(،�©ا�� ��2L�nو�

ب��ـ��Iا
�ـ.ص��ر�ـ:�ا�0ـI+ح�
ـZ��yـ,��  ً

�ــ.ات�ا
�7.�ــ��وا
F&��)�ــ��و                                           ���ر�ا#,�رات�و;PQار�
?���ب): ١٨(*�دة�    .���M0ــ<ب�ا&
9ــ¡ء�9ــ+ .ى�*ــ��ا
��I2ــ��ا
�I��2Fــ��و�Lnــ��I�ر��aا
SI2ــ�Rا
Fــ2Lٌــ���;ــ+ر�ا �

ن�اMF*©ل�+W�4�a

&�

��Îإ�nاذا��;ـ.�Zـ.ر % ٧٥(I�

ت�ا
F�ر�wـ����
�bـ'�*ـ��ا
�ـ�RـS�،��aـ

&
�Sـ�Rأن�C�ـ�ر�ا ���wر�F

ت�ا�
�
�٣ذا�"!
وزت�*.ات�\�
4ـ�yإً
�اً��
��ً و2w&��ا��ارً  .?2��\�
�y4ا��+�cن�4�ون���ر�*)�+ل�����;+ر�ا :�4
ـــــــــــــ|�rإذا�"!ـــــــــــــــــــــــــــ
وز�\�
4ـــــــــــــــــــــــــــ�،أ�ـــــــــــــــــــــــــــ ـــــــــــــ��ا
�/ـــــــــــــــــــــــــــ'�ا
�را�ــــــــــــــ 
CــــــــــــــZ»ن�
ـــــــــــــــــــ��دWـــــــــــــــــــــــــــ+ل�ا*MFـــــــــــــــــــــــــــ 

ـــــــــــــــــــــــــــ�a*ــــــــ&
ـــــ.م�ا 
�اذا��/'���RS*2�ل�".ا���r -١                                                                             ������;PQار�'M�دUi): ١٩(*�دة�     .) FW( *��ا0).ر��إ�9
ر�

�y�3Å�DE�yا
�را�|("�r���a,�X*.Cأ�
�4:�و�.Q���٤  yو�Mــــــــــــــــــــــً�ICد


�aأ�&

Cـ��٢أb'�*ـ���CCGPA��ر�اZ»�DـE��yـb
MF
ا
�/ـ'�ا
�را�ـ|�rا
Uـ
���*ـ��ا ²


�aا0��ر� -٢ .4

�را���أو�أى�@/'�درا�|�rآW.�?2��ذ&
���DE�'�3أ��#�*ـ��أC+�:�ا

4�y
��I�Lnو�Re
F

د�DE���ICا
�/'�ا
�را�|�rا�����bا0.ا�ÀM"�
ً�ICد
� ٣ .�
���*IF2�ة�١٢- ��r|ــ'�درا�ــ/@�DـــEــ���ICد
��

ــ�aا0+�ــ+ع�"Mــ�Àا0.ا�bــ��&
أو�أ��ــ#�".@ــ:���ـــ��y)٢ ( SCGPAــF*�R+�ــ¢�اذا��/ــ'�ا ��ICد
�����b٤ .ا0.ا- �rل�".ا��ــــ�2ــــ*�RــــS��aــــ

&


ــــ���/ــــ+ل�ا��DــــECGPA ــــ'�*ــــ��أb)ــــ���) ٢*�aــــ

&


�ــــ��C�/ــــ'�اFF*ــــ��@/ــــ+ل��>��DــــE ]*
�#^


�RS��a -٥ .ا&

*[�٢أCGPA���*�'bإذا��/'�ا�#^


�� �Nا
+را�7ا
$%�o*): ٢٠(*�دة�    .�DEأر���2@/+ل�درا����*C��b.�F�/'�*��اF


�RE�aا-,
nت�ا&

�� اI�0+ح %��,
ب�.ات��د�* "!
وز  إذا .١  :C�/'�اZ�)ات�٤.* (  ً

دة ��)I�

ن دW+ل  *� ُ�.م إذا .٤ .أDÕ>W أو ��+�b�y '/@ aÔ�? Ä.ارQ (M4�ر إذا .٣ . )٥و�٤(4���ر١٨��Ybإذا�إ�&�)��y����À/+ص�ا0
دة� .٢  .ا
<�Mm  �ه *� )١٧(  MF*% ÄÎ
Z�

,�+إ
��ء�ا): ٢١(*�دة�   .
�cFXن�درا�­cFن ا0).رات -�I3: ا  a

&

ء �b�ه DÉ�C ا
�ي ا�4 RS� y��� n fMC y

��را��، ا
2+دة  nإ �2? YC�(" a�� ق
MF

ً *+9  ,ًÖ�C�، ا y4 رات�#^* 4
0+ا@)��2L.ض��RS� �RS و2w.ض ا
2+دة،���Q+F


��ا��REو�]*
�#^


� وRE ،ا
���� *!�`*!�`�إدارة�ا� ��Q+F


a ا0+ا@)� �

� وDE ا-3
*2L RS� `�!* ،�2.ض 4
0+ا@)� ا&
2
*'�اL ��*
2* a

&

ء اIF�0. ا�4 RS� y2و� f4
�

ءإ �b' ا
���� DE اv
       .�b�ه 



�ج): ٢٢(*�دة�  11    ______________________________________________________________________________________________________________________________  "ا�#��,� وا�+��)� وا��
اث در�� ا�����
ر�
س )' إدارة"  م ا�#�"�ت ا�� ���ة	�� –ا����� ا���د���� ��ر�� ا�����
ر�
س ا��
	��� ا���ص g!

�ت�ا?B!*  ��IC a

&


+ر�+س(�و�Re ا-3
*��2 ا
�ر�9 ا��

ل�F?2��إ) اI :�I9 
��&F0تا ��

F

م .١  :اI"ت درا�� إ
�
�

*[ RE ا0&�+~� اIF20�ة ا�#^

حا
 ا!�4�r|را��ر�� أو ا��� أس�+اء 
�FWا �&�¨
�

 ا
�را��� ��ً)]*

م�C�n)'���� *2�ل �RS ا-,/+ل  .٢ .�^#���rاد .٣ .٢".ا���� '*

ط�و*�F+ى�ا
& -  'UO�ل�ا
$%?��): ٢٣(*�دة�    .�را���ا
 ا0/.و@
ت �K��Y�+("�YFC %��9ودر����/�

ل�اI��
�Gا�

�DE�a*).ر�*
�I!I4+ع�در��9�ÄÎ
Z�

ن�اMF* 

W�a<ل�ا
�/'�ا
�را�|�،��،ا0).ر &

ل�اIأ��
Zم��+("ٌ��s

�I).رات���Dا
�ر��9ا����/�

ل�اI��
ل�ا
�/'����إوC�n)'���د�ودر��9Iت�أ�
�
MF*نإc�� .�Y�+(F

ت�"M.�.���أو�"�ر��
ت�إوb��IKL'�ا�
MF*أو�����I� �أو�")
ر�.�أو� �أM4+ث �"M�د �أن DS�� 
�I).ر� ���F<*� ��I��2�� �&Kأ�� 
*[ي�#^
�ا ��إدارة 
ت��إ*+ا����
MF* ���/�

ل�اI��
ن�*���2*��ً)  - .MF*أي�ا������<FC�a


�.�")�ر��'��M0ا�y��(Cون���ر��4�'/�

ل�اIت�أ�
�
MF*ا��*�
�در�9 
ب��� DE� 'W�"و� 
ن،MF*©� � �ا DE�.�/4� yF9�2ر�*)�+ل��در?� ��<F
�ا 
ن�� �إذا 
�ا
�/'�أ* 
لIأ� ÄÎ
�×Fن�ا�
MF*
4�a

&�
��I�Lأن��.�
MI�
��8I�@.    دة��٢٤(* :(¾�t±

ن   �;*!"�ن�اMF*© ÄÎ
Z�

نإ �� ��
رة 0).ر  اMF*ا '*
T DE  ا0).ر �2)L DE �C
Z» '� /@|درا�� �C+ن� أن و��8I وا��ة، *.ة �' 
رًا�FW7.�ً  إ� ً
�أو  
ً ���Iً  أو  �أو�' Ø2?أو�� 
�ً+�T²

ء ذ�4 RS� 
��&F* و� 
تت�Qر�9 . ا0).ر  *+ا�

 MC/' ا
�s واZª�� D��a

&

ن در�9 اMF*© ÄÎ
Z�

� +�*+�DE�¼Öا-3�اول�ا
�را���اI�� .   دة����3): ٢٥(*�t±

��m ا
�ر�9  ا
+ر���اZ�

ل درI!* �9+ع �Dر�*
�0).  اI�� ���/�

ن ودر�9 اMF*© Z�

�a�X و@)
ً  ا0).ر، 
�Gا 
ÄÎا ��"Ù: - ت
�
���I;F"��s

nت�ا0).رات�ا��DE�(��&"���h/<" ت% ٦٠
���72
�ر9

��CاZ�

ل ا0).ر  *��اI�Ú

ÄÎ% ٤٠ا
�/����و Z�

ن�اMF*>
 . - � ��.7�� 
ت�
�� �I;F"� �s
�ا �ا0).رات 
nت�� DEو� ¢(@� h/<"ت% ٤٠

�ر9� ��72
�ا �C
Z�
�ا 
ل ا0).ر  *�I�Ú

ÄÎ% ٦٠ا
�/����و Z�

ن�اMF*>

�ÄÎو������2�C'و�!+ز� . Z�

ن�اMF*%����� ا0).رات�Ø2�
����/�

ل�اI��إدارة�?2�*+ا@)��*!�`��در��9 ]*
�#^

�.اIًmر��9دا�

!"�:*�،��,o�Yb.4���m����a.�اZ�
��+ال�2L^#����ا
�ر��9ا�:�I9�REدة�   .و�رات): ٢٦(*�,U?
�0U~\

�ر���9'�*).ر   ا
±t���iا�r�72

��CاZ�
          .در١٠٠��9درا�|��R��rا



�ات): ٢٧(*�دة�  12    ______________________________________________________________________________________________________________________________  "ا�#��,� وا�+��)� وا��
اث در�� ا�����
ر�
س )' إدارة"  م ا�#�"�ت ا�� ���ة	�� –ا����� ا���د���� ��ر�� ا�����
ر�
س ا��
	��� ا���ص i+,!

Re -١  ا
!,���kواF

����Iا�#$

ب�ا20�nت�ا���RE�'W�"�rs

�'�*).ر�وا�a

&

�اZª���'/MC�rs
���aا
(F�C.ات�اM":  ا#\+ل/�i+,!

?U�دةا
±t���iا
\~�0U  ا
L,�ط  ا  A   4.000  ٩٠ ≥١٠٠  A- 3.666 ٨٥  >٩٠  B+ 3.333 ٨٠  >٨٥  B 3.000 ٧٥  >٨٠  B- 2.666 ٧٠  >٧٥  C+ 2.333 ٦٥  >٧٠  C 2.000  ٦٠  >٦٥  C- 1.666 ٥٥  >٦٠  D  1.000 ٥٠  >٥٥  F 0.000 ٢    ٠  > ٥٠- Re
F

��rÛ@�rا��#$

ب�ا20�ل�ا���RE�'W�"nط�و
(��
G
�`­
�rs
�*x  :أ*
�ا
.*+ز�ا


�aا�a,�X0*��ا0).ر  W Withdrawal  ا#�4~�ت  ا
!,��k  ا&�
��Q.C  FW Forced withdrawal � a,�X0ا� a

&�
� �Q.C ً��

�أ� �I Incomplete �'I8C *��ا0).ر  Y
� �ا
�ى a

&�
� �Q.C ت�ا0).ر
��&F* MW Military withdrawal داء�Ê� a,�X0ا� a

&�
� �Q.C��.8�2
��AU Audit �:IF�I  ا-��*��ا �ا3�0' a

&�
� �Q.C¢(@  TC  ل�,L*ر��,* �2*

رج�ا-3W�yFدرا��Y"ر�.(*  IP �U!�* r|درا��'/@��*�#��Ê�.IF�Lم -٣    *).ر�
2
7
م�ا
$#ا���rا�

ب�ا���³�


�aو@)&

�): ٢٨(*�دة�    .FC>.ج�ا�B

+ر��ت�ا��Urا��


("�RS��a�C.�أb'�*�� -١ : ا#\+ل�ا&

�yا0).ر�D  إذا��/'�ا�a�MC�>@¨

ت�ا0&�+~���
�
,/+ل���DSا
�ر��I���9ا �� a!و�� 
ن�� �إذا �ا0).ر �درا�� �إ�
دة y��

ر�
�وً"�W'��إ�9
ر��FWا� 
ن�� �إذا 'C�4� �*).ر �درا�� a

&�
� fMا����و�#$

ب�اF0+�¢�ا���DE�y"nو
M*�DE�
Zª���'Q
2
م�ا
�ر9
ت�ا-,

��ر9
ت��ا) CGPA( ل�+/�
�I9�DE:�ا




ب�ا20�ل�ا
$#ا����
��ر9
ت� -٢ . ا
�را���  SUM OF POINTS OF CREDIT HOURS OF ALL COURSES  13    ______________________________________________________________________________________________________________________________  "ا�#��,� وا�+��)� وا��
اث در�� ا�����
ر�
س )' إدارة"  م ا�#�"�ت ا�� ���ة	�� –ا����� ا���د���� ��ر�� ا�����
ر�
س ا��
	��� ا���ص ��GPA : 

ت�اIF20�ة�
�I).ر�= )
ط�")�C.�ا0).ر � •�
�

ط�ا0).ر × ��د�ا(� .  

�'�@/'�درا�|���GPAا
$#ا����
��ر9
ت��2�لا0 •)��.Kم��
bب��<���أر.bÊ ( (ً@و�
2
دI�
�
:                   GPA   =)ا0).ر��.C�("ط�

ت�ا���������������������0  )�٢)
ط�")�C.�ا0).ر�) + ) (�١�
�


�DE�aا
�/'�ا
�را�|�أ�IF2�ة�
�'�ا0).رات�ا
�را����ا
I!*�s+ع�ا&

�اG�I�  ت� -٣
2
م�
��ر9

ب�ا20�ل�ا
$#ا����ا���YFCCGPA���

F
2
د
��اI�
�


I!*���a+ع=  CGPA                         : و@)ً&

�اG�Iا���s

ت�اIF20�ة�
�'�ا0).رات�ا
�را����                                           �)
ط�")��I9�.C:�ا0).رات�ا�
�


� -٤  *!I+ع�ا�� DEو�� 
نMF*©� �دW+ل �دون � :IF�I�� �درا�|� �*).ر DE� '�3��
�ا a

&�
� �8IC� ر+;��� a

&
*��% ٧٥ا .C�("�a

&�
��Q.C�#ر�أو�أ��.(I�
����wر�F

ت�ا�
�


("�RS��a�IF8*�#c\�.C'� -٤ .(AU)ا&

"�yإذا���2ر�����yدW+ل�©*MC(I)�MF/'�ا��&F*�Ø2?م�
I"0).ر�أو�إ�ÄÎ
Z�

ن�ا �`�!*�
G��(C���.Gbب�
��Ê]*
�#^

ت�ا0).ر�% T٧٥.�&��أن��C+ن�b���;.�وأدى��إدارة�ا��&F*��*�'b��RS� RS�� y
+/,-� �@
�³
4٦٠ %،� ���/�
�ا 
لI��� DE� 'b�� RS� ء��4� �*� �أ��+�cن �W<ل 
نMF*©� �أداء yو���  nو�إ�De
F
�")�C.� -٥ .("�RS��'/��(F)�C.�را��aا
�/'�ا
�را�|��ا RS�� a

&
�ا 
Zª@� '/MC� �s
�ا 
ب��(I,W,FW)ا0).رات��� DE� 'W�"�nو� �درا��� 
ت�
��� y
� a�M"�n 

�aا
.ا��DE�a*).ر� -٦ .اF0+�¢�ا
$#ا����
��ر9
ت&�
��I�L رى

+��إ�9�y����'/MCى��


�aا
(F�C.�ا&�
�a�Mو��y�@�¼ã�C�rs��y"د
�¾4 eو�
دة�و��+ن�")�C.ه�M4��أ�DE�¼ã��r|·bا0.ة��ä
�RCة�.*��*�#��Êر�.(I�
�y"د


��إ���DE. ر  -٧.(I�
� ���X

�"8.ار� 4 �و��� 
ت���
�ا �mا+�
� 
�و@)ً y�@� �ا
.�+ب ����.Wآ� �I4).ر ��c�v#ه a

&�
� �C!+ز 
رى�FW©

�ورد��DEا*�y����f�&Cا0).ر��`���DEب�+�.
4
0).رات�% ا��Q

4)��ا-��
٨ . �9
ر���).ة�ا- y"nو
M*�:�I9�DEا0).رات��DE�
Zª���'Q


�aا
�را�|���("�:�I9�C.ا"�yا-,&

ت�اIF20�ة� -٩ .Q.C��3Å�DE'�ا�
�

2�د�ا�r|·b�
�ا-,��Z[دة�درا�
�¾4�a

&�
2
م� +�اI�0+ح�
١٠
c�MFن�ا20�ل�ا
$#ا���rا % 
ت�ا
F>.ج��&F*�Re
I9إ��* .���*�'bأ�.C�("�RS��'Q


�aا-,&�
��I�wوCرا���رات��ا40.(��RS��،ى.Wة�أ.* �y
�a�MCأن�RS���.C�(F

و
cFن�اM0ا�DE.    دة��ة): ٢٩(*+U!\#ت�ا�O��
9
*��2أW.ى�أو������أW.ى�  �o��"Iا�DE�
Z[درا��y
�f���rs

ت�اIF20�ة�ا�
�


MF4�a+�'���د�*��ا&�
��I�L�.Wأ�]*
أو�4.� 
ء���RSاb$#اح��4�����

*[��*!�`وذ
�²?2��*+ا@)��*!�`�ا�#^


��إدارة�اF

�K.وط�ا�

ت�ا-,/+ل���RSا
�ر�9 .١  :وو@)ً��&F*ن�c4��*��
+M0ة�ا�IF20ت�ا
�
�

�(F4�Cn�.C)'���� .٢ .أن�"�+ن�اZª@�¼ã���bن�+�Cأن�C�y
2
دL�

����� .٣ .أو�*+M0ة�ا�IF20ت�ا
�
�

ت�اIF20�ة�ا
�را����ا
<ز*��% ٣٠أ�¡C�n��I!*+ع�ا�
�
*��*!I+ع�ا 
دة�أو�در���I����9 .٤ .�DSا
�ر�9
¨,/+ل��GT�DS��
Z[درا��a9+I4�'/و��'�b��*�y
�ÀÔ��9
*��2أW.ي��أو������أW.ى� .٥ .W.ي أأ�n"�+ن�b��ا���*��
+M0ة�ا�IF20ت�ا
�
�

ب�ا20�ل�أو�4.�
*[�أ"�.W�W'�ا���DE
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��ر9
ت�ا  14    ______________________________________________________________________________________________________________________________  "ا�#��,� وا�+��)� وا��
اث در�� ا�����
ر�
س )' إدارة"  م ا�#�"�ت ا�� ���ة	�� –ا����� ا���د���� ��ر�� ا�����
ر�
س ا��
	��� ا���ص CGPA.    دة��ف): ٣٠(*�X

��اI�
د��Cا0).رة�
�F>.ج�ا
�ى�C��rÛدرا�IC�yF���اF0>.ج�  *�F�%ة��ن�ا0+;\�RE���".*
K.ف�إذا��/'���RS*2�ل�".ا���rا 
م�� CGPA و @°��#� ٣.٦٦٦����DS/�

�yا�2*�'(C�nرا��،� ٣.٣٣٣أ�
وأ�C�n+ن�b��ر��RE��RE�aأى�@/'�*��@/+ل�ا �yFل�درا�>W�2أى�*).ر�*
3-
�F :)٣١(*�دة�    .4 
ن�4

��C %��v+ن�ا
F�رw`�و%                                                            و��*!"�نأ
���ا
!+ر́MF*�Cuc�!�.    دة��٣٢(* :(j�
BI                                                                  م ��.ى

 ا
<�Mm  �ه و*+اد و�Y7 أ��Zص��
       .@+ر�Q�ور�ا
).ار�ا
+زارى�ا-�



 و;:!��ر���7��8��7�ن�8�#,�رات�'   
�6ا

�ب�ا
2�  15    ______________________________________________________________________________________________________________________________  "ا�#��,� وا�+��)� وا��
اث در�� ا�����
ر�
س )' إدارة"  م ا�#�"�ت ا�� ���ة	�� –ا����� ا���د���� ��ر�� ا�����
ر�
س ا��
	��� ا���ص 
�ي   7�O�ت�*\!U+ة ر*�xا#,�ر  Course Title ا�k7ا#,�ر  )7�U!\*��O+ة ١٠٢(  �
�ر��; �ا#,�رات� •~Q  ع�  *ت/  ع�U]*  �@
�;

���وا��

���ا�Q�DE��*�(* Introduction to T&H** Industry 15/11/2/101 ٣  -  ٣  �
�Qت�
Cد
/Fbإ�DE��*�(*�@
�;

���وا��

����وا
�����b  ٣  -  ٣ Introduction to T&H Industry Economics 15/11/1/102 ��ا��

��  ٣  -  ٣ Management of T & H Establishments 15/11/2/103  إدارة�اåKX0ت�ا��

��vإ�!���Cucو*/&¨,
ت��  ٣  - ٣ Tourism & Geography 15/11/1/104  ا-v3.ا@�
�وا)١( English Laguage & Terminology (1) 15/11/2/105 ٣  ٢ ٢ �@
�;

���وا��

���ا�Q�DE����
M0ا  Accounting for the T&H Industry 15/11/2/106 اث� ٣  ٢ ٢#$

@��وا�;

���وا��

���ا�Q�DEت�
2w.K�

@���+ك�ا�0]  ٣  -  ٣ Legislations in Tourism, Hospitality and Heritage 15/11/1/107 ا�;

���وا��

���ا�Q�DE�²�Z Consumer Behavior in the T&H Industry 15/11/1/108 ر�*/.  ٣  ٢  ٢

ر��çوأ�" History & Archeology of Egypt 15/11/1/109 ت  ٣  ٢  ٢

��vإ�!���Cucو*/&¨,  )٢(*** English Laguage & Terminology (2) 15/11/1/110 ٣  ٢  ٢  Dé
��

@�  ٣  ٢  ٢ Tourism Planning 15/11/1/211 ا
F>&�¢�ا�;

���وا��

���ا�Q�DE�f�+��

ت�ا
�����b  ٣  ٢  ٢ Marketing for the T&H Industry 15/11/2/212  ا��I2

@��إدارة�ا0+ارد�ا  ٣  ٢  ٣ Restaurant Management 15/11/2/214  إدارة�ا0&
�Y  ٣  -  ٣ Hotel Operations Management 15/11/2/213 إدارة�ا�;

���وا��

�DE���.KÔا  Human Resources Management in  T &H 15/11/2/215 دق  ٣  -  ٣
��

*����DEا*��a"

��  ٣  ٢  ٢ Hotel Front Office Management 15/11/2/216 إدارة�ا�0��

ت�ا�.T�'�vKإدارة�و�  Travel Agency Operations and Management  15/11/1/217 إدا  ٣  ٢  ٢Dé
��

��  ٣  -  ٣ Heritage Tourism management (1) 15/11/1/218  )١( رة�ا
$#اث�اF0ت�ا

@��وا
$#اث  ٣  - ٣ Museum Studies  15/11/1/319  درا��;

���وا��
�9
�ا�20+*
ت��DEا+
+�8" Information Technology in Tourism, Hospitality and Heritage 15/11/1/320 دار   ٣  ٢  ٢%�@
�;

���وا��

@�  ٣  ١  ٢ Room Division Management 15/11/2/322 إدارة�ا
v.ف  ٣  - ٣ International T & H Management  15/11/2/321 ة�ا
�و
����DEا�;

���وا��

���ا�Q�DE�DEإدارة�ا-3+دة� Quality Management in the T&H Industry 15/11/2/323 ا  ٣  -  ٣���

ت�ا
�و 
!"%��UC�,-RÕ���

�Réوا��
��+��fا

@�  ٣  -  ٣ �RE*** New Trends in International T & H Marketing  15/11/1/324ا�;

���وا��

���ا�Q�RE���ê��

Dé  ٣  -  ٣ Enviromental Mnagement in the T & H Industry 15/11/1/325  %دارة�ا��

@�    -  ٣ Heritage Tourism management (2) 15/11/1/326  )٢( إدارة�ا
$#اث�ا�;

���وا��

���ا�Q�DEر�
�F4%إدارة� Innovation Management in  the T&H Industry 15/11/2/427 ٣  -  ٣  �@
�;

���وا��

���ا�Q�DEل�
I��
����  ٣  -  ٣ Entrepreneurship in the T&H Industry 15/11/2/428 ر�
دة���

���  ٣  ٢  ٢ Feasibility Study for T & H Projects  15/11/2/429 وا
�����bدرا���9�وى�اK0.و�
ت�ا��

ت�ا��

���  ٣  ١  ٢ Tourism Convention & Event Management 15/11/1/430 إدارة�اI"�0.ات�وا0���

@�%دارة�%�$#ا"�  ٣  -  ٣ Tourism Sustainable Development 15/11/1/431  اF�0�ا*� ا
F����Iا�;

���وا��

���ا�Q�DE���!***  Strategic Management for the T&H Industry 15/11/1/432 اث  ٣  -  ٣#$
��O�ت�;�
�ر��  ٣  ٤  ١ �Ä(��&"��M4  Undergraduate Applied  Research 15/11/2/434  ٣    ٣ Heritage Conservation 15/11/1/433 ا-,�
ظ���DSا
  &?رات ا/.'5<2 وا/='5>2 8;: *9ر57.8 +56ر23 1'- ا/&.$'-و +  T&H **      =Tourism and Hospitality  *()'&"/ %$#" = ت / ع   *     ١٠٢  إ�U����O+د�ا
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0�f4).ر�)  ١
��vإ�!���Cucو*/&¨,
ت�(*).ر� ���a�&F*)ت�
٢
��vإ�!���Cucو*/&¨,.( 

����وا
�����bإدارة�اX0( *).ر  ���

0�f4).ر��)K°ت�ا��a�&F*)�@
�;

���وا��

���ا�Q�DE���!�"دارة�%�$#ا%.( 

@�(*).ر� ��;

���وا��

���ا�Q�DE�f�+��

0�f4).ر��)ا��a�&F*)RÕ���

�Réوا��
��+��fا

ت�ا
�و
���ا-,��RE��UCا 
!"%(.   
�ي   7�O�ت�*\!U+ة ر*�xا#,�ر  Course Title ا�k7ا#,�ر   )7�U!\*��O+ة�٣٠(  ا#,�رات�;:!��ر��� •~Q  �,�
BI  ع��U]*  ��C�vF

���واIF!0:  ٣  -  ٣ Catering Management 15/11/2/241 إدارة�ا��

@�  ٣  -  ٣ Tourism and the Society 15/11/1/242 ا�;

���وا��

���ا�Q�DEق�>W�
Dé  ٣  -  ٣ Management Ethics in the T&H industry 15/11/2/243 إدارة���

ت�ا
�)'�اCد
/Fbإ  Economics of Tourism Transportation 15/11/1/244 ٣  -  ٣  �@
�;

���وا��

���ا�Q�DEل�%داري�
/"% Managerial Communication in the T & H Industry 15/11/2/245 ت  ٣  ٢  ٢
�9+

ج��\���Cو">&�¢�اFا� Food production and Menu Planning 15/11/2/346 ٣  ٢  ٢  ����
��
2
ت�وا0.ا�¡�ا
½,��  ٣  -  ٣ Destination Management  Tourism 15/11/1/347 إدارة�ا0)
Q��ا!F�0إدارة�ا  Resort & Spa Management 15/11/2/348 ت  ٣  -  ٣

دق�"/Y�I  ٣  -  ٣ Food & Beverage Management 15/11/2/349  إدارة��\���CواK0.و~��

@�  ٣  -  ٣ Airlines Services and  Management 15/11/1/351 إدارة�وW�*��ا
&c#ان  ٣  ٢  ٢ Hotel Design and Equipment 15/11/2/350 و"!ucGات�ا�;

���وا��

���ا�Q�DEت�

@�  ٣  -  ٣ Crisis Management in the T&H industry 15/11/1/452 إدارة��ز*�;

@�  ٣  ٢  ٢ Heritage and Hospitality 15/11/2/453 ا
$#اث�وا�;

���وا��

���ا�Q�DEادات�.C%إدارة�  Revenue Management in the T&H Industry  15/11/2/454 ٣  ٢  ٢  �@
�;

���وا��

���ا�Q�DE�r��7�F

ء�وا
XF  ٣  -   Organizational Behavior in the T&H Industry 15/11/1/455 ا
��+ك�ا/�%�@
�;

���وا��

���ا�Q�RE��� Statistics & Forecasting in Tourism 15/11/1/456 ر��  ٣  ٢  ٢�ت�;:!��O��
                                       T&H       =Tourism and Hospitality*           ٣٠  إ�U����O+د�ا
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�ب�ا  ��?�

@� ٣ ر*�xا#,�ر  ا�k7ا#,�ر  س�م  ر*�xا#,�ر  ا�k7ا#,�ر  س�م ا
$%�o'ول  2��1ا
$%�oا
  ا#�!�ي�'ول   ا��BCDا
+را���7ا#,�����
�Aا*@�ا�;

���وا��

���ا�Q�DE����
M0٣ 15/11/2/106  ا �@
�;

���وا��

���ا�Q�DE��*�(* 15/11/2/101 ٣ ��@
�;

���وا��

���ا�Q�DEت�
2w.K�

��� ٣ 15/11/1/107 وا
$#اث�ا�Qت�
Cد
/Fbإ�DE��*�(*���
��
ا �@
�;

@� ٣ 15/11/1/102 وا�;

���وا��

���ا�Q�DE�²�Z[�0٣ 15/11/1/108 ��+ك�ا ��b���

����وا��

ر��çوأ�
ر�*/. ٣ 15/11/2/103  إدارة�اKX0°ت�ا" ٣ 15/11/1/109 ��
��
��O�ت ١٥ 15/11/2/105 ١¨,
ت�
��vإ�!���Cucو*/& ٣ 15/11/1/110 ٢
��vإ�!���Cucو*/&¨,
ت� ٣ 15/11/1/104  ا-v3.ا@�
�وا
��O�ت ١٥  إ�U����ا

@� ٣ ر*�xا#,�ر  ا�k7ا#,�ر  س�م  ر*�xا#,�ر  ا�k7ا#,�ر  س�م ا
$%�o'ول  ا
$%�oا
2��1  ا#�!�ي�ا
2��1  إ�U����ا�;

���وا��

Dé ٣ 15/11/2/215 إدارة�ا0+ارد�ا
�DE���.KÔا��

دقإدارة�ا�0
" ٣ 15/11/1/211 ا
F>&�¢�ا��

*����DEا*��a 15/11/2/216 ٣ �@
�;

���وا��

���ا�Q�DE�f�+��

�� ٣ 15/11/2/212  ا��

ت�ا�.T�'�vK٣ 15/11/1/217  إدارة�و� ��b���

ت�ا��I2

Dé ٣ 15/11/2/213 إدارة�ا��

ري  ٣ 15/11/2/214  إدارة�ا0&
�Y ٣ 15/11/1/218  )١( إدارة�ا
$#اث�ا�FWري *).  ٣  *).ر�إ
�FWت ١٥   ر�إ�O��
��O�ت ١٥  إ�U����ا

6    إ�U����ا�2

@� ٣ ر*�xا#,�ر  ا�k7ا#,�ر  س�م  ر*�xا#,�ر  ا�k7ا#,�ر  س�م ا
$%�o'ول  ا
$%�oا
2��1  ا#�!�ي�ا�;

���وا��

���ا�Q�DE�DE٣ 15/11/2/323 إدارة�ا-3+دة� ��
F0ت�ا

ت�ا
�و
���ا- ٣ 15/11/1/319  درا� 
!"%�Ré
��
��+��fا

@��وا
$#اث ٣ 15/11/1/324 وا
���,RÕ��RE��UCا�;

���وا��
�9
�ا�20+*
ت��DEا+
+�8"  15/11/1/320 ٣ �@
�;

���وا��

���ا�Q�RE���ê��

@� ٣ 15/11/1/325  %دارة�ا�;

���وا��

Dé  ٣ 15/11/2/321 %دارة�ا
�و
����DEا��

ري� ٣ 15/11/2/322  إدارة�ا
v.ف  ٣ 15/11/2/326  )٢١ إدارة�ا
$#اث�ا�FWري  ٣  *).ر�إ
�FWري   ٣   *).ر�إ
�FWري   ٣    *).ر�إ
�FWري  ١٨   *).ر�إ
�FWت ١٨ *).ر�إ�O��
�ا<=   إ�U����ا

��� ٣ ر*�xا#,�ر  ا�k7ا#,�ر  س�م  ر*�xا#,�ر  ا�k7ا#,�ر  س�م ا
$%�o'ول  ا
$%�oا
2��1  ا#�!�ي�ا��

@� ٣ 15/11/1/431  *�اF�0�ا ا
F����Iا�;

���وا��

���ا�Q�DEر�
�F4%٣ 15/11/2/427 إدارة� ��@
�;

���وا��

���ا�Q�DE���!�"٣ 15/11/1/432  %دارة�%�$#ا �@
�;

���وا��

���ا�Q�DEل�
I��
���  ٣ 15/11/2/433  ا-,�
ظ���DSا
$#اث  ٣ 15/11/2/428 ر�
دة���

���  ٣ �Ä(��&"��M4  15/11/2/434  ٣ 15/11/2/429  وا
������bدرا���9�وى�اK0.و�
ت�ا��

ت�ا��

ري  ٣ 15/11/2/430  إدارة�اI"�0.ات�وا0��FWري  ٣  *).ر�إ
�FWري  ٣  *).ر�إ
�FWري  ٣  *).ر�إ
�FWري  ١٨   *).ر�إ
�FWت ١٨ *).ر�إ�O��
  إ�U����ا
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	��� ا���ص Cä*ت  
������وا
����� �G�H�I 15/11/2/101ا#,�رات�;�
�ر�� •

ول� �ا�ا0).ر�  *,+*�����LH���Oا��Cو��#$

�و~cن�أ�K&��اZ��4��b.�F
�³
@��إ�Reا
4�
G

�Tأ�Y��
G<ر�

�و"G/m
/Wو���
��

�.  درا���*�G+م�اI� 
�y/mوا
2+ا*�).ر FC&.ق�ا0/Wو�Dé
��

����إ�Reدرا���*�G+م�ا
&��aوا
2.ض�ا��
'�ا��0.ة�@��yو��)��ا
;+ء���RSا-,.���ا 
��. ا0/.�����
������

���4وا!C©ر�
�Ùو���.KÔ

�Déا
&�����2وا��

�أن� �ا��. �ا�@;<����درا���*)+*
ت�ا-�3ب�اI� �(�Cُ� �ا0. �ا0).ر ���F<0ا� �&K���و 
ت�
&(
�ا ²
�و�� ،
�و"&+ر  
Z¸°Kو�� �@
�;
�ا ��
�Q� �*�G+م RS�� 
���ا
;+ء�/4� �&�" Yـ�
�*ـ& �و�*åKXت �*
bإ� �&Kأ�� �*� y�I;FC� 
I4� �ا0!
ل 
�Gا� 2
Q.ة*� �رؤ�� �C)�م ���� � ،�@
�;
�و�أ�K&�� ا �إدار�� Y7و� �*�"I.ا �ا0/
���ت ��Zª@#$
�ا �&K��� ²
�و�� 
ت�
IF9و�ا  .���
�Q� RS��#c�°F
�ا 
Z»°T� �*� rs
�ا �ا
F&+رات Y أ� �2F�L.ض 
I�  ً>�(F�*��@
�;
 Introduction to Tourism and Hospitality Industry  15/11/2/101 This course studies the concept of tourism and its characteristics, its history and its forms in addition to the distinction between them and recreation activities. The course deals with the factors affecting the demand/supply  . ا

for tourism and shed light on the Egyptian tourist traffic. This as well as to the study of the tourism attractions; natural and human, in addition to the positive and negative impacts of tourism. The course also sheds light on the 
various sectors and activities associated with the hospitality industry. It offers a contemporary vision to this area, including different activities and facilities, like, restaurants, conferences and meetings, as well as recreational activities. It also reviews the most important developments that will impact on the hospitality industry in the future.   15/11/1/102 �����
������وا

�ـ���
<Fb/ــ
د�ا
S8ـ�Dوا-Î¡3ــÄ  *,+*�����إm!%�دi�ت�LH���Oا���Y� 
��ـ
ول�ا0)ـ.ر�ا0�ــC.�'ـU*�،�]Fــ�2ـ��ا0����YــG�
�
G*ا�<Fو����ــ��ا�ـ�aـ�&
bـ+ا�cن�ا
2ــ.ض�وا 
�را�ـــ��© ��
�ـــ�
Déا��@
4
�nـــ�،���
��ـــ+اق�ا
�ـــ��DـــEر�

ر�ا
�ـــ�
�Déو�وا
2+ا*ـــ'�و�اM0ـــ�دات�ا
sـــ��"ـــ��.��SـــM"�R.�ــ
ـت���ـــ2IU��ـــ Dé


ـ��و��ــ�
�²©��ــ
ق�ا
�ــ�I2
��ــ+اع�ا
.�­mــ���*ــ�� �
�ــ'�ا
�ــ+ق�.  ا�aــ

&

*�ــ��و©��Fــ
ر�،�ا��Fــ
ر�(�Iــ
�Cــ�رس�ا�
ا0�
@�ــ��ا 
ر�ــــ��F�©ــــ���@
وKwــــI'�ا0)ــــ.ر�ا
2Fــــ.ف��Sــــ�D*�ــــ
دئ�©Fb/ــــ
د�ا
S8ــــ�Dو�@Gــــ�Y*!ــــ
*�:�©Fb/ــــ
د�و�"°�c# ــــ
��Sــــ�Rدورة�). ا
)�ــــ��وا0� I��
ر���!F

�'�ا20
Q.ة. 
ل�اK0
4�
G&~ور���U*أ�:*��Cد
/Fb©���.7�

ول�T.ح�ا��C�
I�.  Introduction to Tourism and Hospitality Industry Economics 15/11/1/102 The course introduces the students with fundamental concepts of microeconomics and macroeconomics, such as the laws of supply and demand and the determinants affecting them, as well as the factors that influence the movements of prices in the tourism markets. Moreover, it studies tourism investment and employment, as well as tourism expenditure. It also studies the principal types of market structures (i.e. perfect competition, monopoly, oligopoly and monopolistic competition). The course further covers advanced macroeconomic principles and provides an understanding of economics aggregates and their impact on the business cycle. Economic theory is illustrated with examples and linked with contemporary problems.  
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@��*��W<ل��.ض�  إدارة�ا#��Xت�ا�;

���وا��

���ا�Q�DEل�
I��
����³دارة����Y� 
�I�
���*
�F*ول�ا0).ر�درا���
��Cت�
�.7�
"&+ر�ا �ا
�8.�%داري  �"&+ر �و*.ا�' �و��+��� �و@��� ��I��� �*+7�I�� 
�. %دار��G�m
�و� �وأ4.ز �%دار�� ���I2
�ا 
ت�+�*� �2F�L.ض 
I� � 
دة�(
�وا y�9+F
�وا �4
b.
�وا Y�7�F
�وا ¢�&<F
�ا �I;F"� �s

����. وا��
�ا 
تI7�0ا� DE�.C�0ا� �دور DS�� a

&
�ا �2FC.ف 
I� �:*���b���

دة��M*�DE¢�ا
I2'؛�وا
2F.ف�����DS�����'�ا8K0<ت�وا
)�رة���DSإ">
ذ�@�YGو وا�(�
����F<*�a�

2
ل�
�c��+Iنو��Qأ��

ن��داء�اI;
��*�<F�0ا�a�

���DS2.ف��F
�³
@��إ�Deا
4�،�2�F0ا�¢�&<F
 Management of T& H Establishements 15/11/2/103 This course displays knowledge and understanding of the main functions of business management and the theoretical principles that inform management action. Students will understand the role of a manager in a range of organizations; understand and describe the different approaches to leadership in a work setting; demonstrate  . ا
).ار؛�و@�YGأ�

��aا
competence in a variety of problem solving and decision making approaches; understand and describe a range of planning techniques as used by managers; and understand and describe approaches to ensuring effective staff performance.   15/11/1/104 �����
�ا����وا�`Dا  ��b>2

��،�@;<����درا���ا��

���وv9.ا@���ا��

����ا0."�&��4
-v3.ا@�
،�ا���Y� 
�����I;FC �ا�ا0).ر�درا����Y Êا0� Y أ� RS�� �ا0).ر � �ا �W<ل �*� a

&
�ا �2FC.ف 
I�� ،y�@#$
�وا � ��
��
�ا �و*�F+ى�c4ن �*
�� ��/4� Ré
��
�ا 
Q.�ا-�3بRé
��

Q.�-��*��ا
F�+ع�ا�2

�����REا
�ول�ا�F<0���*:�"+����������"+�����'� �ه�ا��
���G<ت�ا

دره�  .ا-��*
ت�وا/*� ،yI3�� ���� �*� ���
��
�ا Y�

b�� ��F<*� Reإ� Ré
��
�ا a�&
�ا 
ت 
�ا"! �درا�� DS�� 
;Cأ� �ا0).ر 'IFKL� 
I�Eا.v3-ا� y2wو"+ز�À�
�أ� ��+اء aا-3+ا�� ��F<*� �*� Ré
��
�ا 
طKX�
� �����
�وا ��4
!C%� �ا
c�°F#ات Y أ� �درا�� RS�� ��<وة ،R���
IF9إ� ،�Cد
/Fbإ ،� ��ê�4أو�� ��@

ت�. �)(��&F
�ا ��.ض :*� 
�ا-v3.ا@� 
�را��� ���F<0ا� 'Wا�ا0� �ا0).ر �2F�L.ض 
ل�ا
وأcW#ا!*�DE�¦�

����F�n>�ام��'�*�§¦�*�� �ه�ا0���
 Tourism & Geography 15/11/1/104 The course contains basic concepts about the geography, tourism, tourism geography, and also address the study of the relationship between the tourism and leisure, and the student can recognize through this course the most important attractions in general, including the level of services and tourist facilities within the various States, as also  .�را��ا
exposed to how to employ these elements to serve the diversity of tourism within the state. The course also includes a study of trends in tourism demand to the various tourist regions in terms of size, source and geographical distribution, as well as a study of the most important positive and negative impacts of tourism activity of the various aspects of economic, social, cultural, and environmental. The course also reviews the different approaches to the study of geography with the tourist display applications to use each approach of these approaches in the field of study.   15/11/2/105 ت�� äB%*و��ī a?]Qإ���
١  "� Deا0).را� 
م�Z�ف�� 
مIF إ� �ذات 
ت�+�+*� �درا�� �W<ل �*� 
�&<ب� �Cuc�!�©� �v�
� ��+v�
�ا 
راتG0ا�.�+& ،�Reإ� �@
�³
4 �b���

���وا��

���ا�/4��b>2

ور�ذات�اM0ت�وا

ت�. درا���ا0+�+��+�+*�RS��'IFKLي� �ا�ا0).ر�+FM*ان���ا��!�G
و �

رات�اG0ا�.�+&F
�r|�

*��¸Z�ف�?�K'�أ���y2ف�ذات�����Z¸��Q
W��2ت�ذات����
�+�+*�Reا��@
�³
4�a

&

�ي�ا���+v���
��

�ا�F<0���وا0&
��Yو���ا�و�<ء�اG*
�bدق�وا
��

دق�*U'�ا��

���ا��

ل�ا!*�RE�a

&�
���+v�

رات�اG0ا�.�+&"�Reا
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�Y: و*��أ*���Uا0+�+�
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دق��

���ا��

��RE�'I2ا��Cuc�!�%��v�

دق�وا
��RE��Cuc�!�%��v، ا��

���وا��

ل�ا!*�RE����+F

4<ت�ا(0��Cuc�!�%��v�
ا 2
*��وا
&c#ان

ت�اb>2

nت�ا!* .RSدر��
b�a

&

م�درا���ا0).ر����+ن�اI"¾~ب: و>&

رات�اG*ن�c�M"���v�

4�'Qا+F
�DEا �Cuc�!�% ،�@
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��
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 English Language & Terminology 1 15/11/2/105 The course focuses on developing English language skills through topics of general interest as well as through themes related specifically to the tourism and hospitality industries. The content of this course focuses on generic language input to improve students’ level of English proficiency and includes units of study which develop your language skills around areas relevant to all hotel departments and restaurant staff, tour operators, resort representatives and travel agents. Examples of some units are: English for working in a restaurant, English for working in hotels and tourism, English for effective interviews and careers in tourism and hospitality, Customer  .ا
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��s"!.ي�4
Relations, English for Aviation. Therefore, this course enables students to: Improve their overall English 
communication skills, Develop English language skills for working in the tourism and hospitality industries, Participate effectively in job interviews conducted in English.   15/11/2/106 ��O�LH������
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\�ت����LH�Accounting for the T&H Industry 15/11/2/106 In this course, students will understand the scope and nature of tourism and hospitality accounting systems; different tourism/hospitality accounting cycle; demonstrate an in-depth understanding of accounting processes and the re-engineering of these processes; and understand in depth business process controls in accounting systems. As will the student know about applications used in the tourism/hospitality industry.  15/11/1/107 ��O  .وا �́Xµ
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focused on national and international legislation in the fields of tourism and hospitality. It develops students’ skills related to legal aspects of tourism and hospitality enterprises, as well as providing updated information in relation to relevant legal developments at an international level. The overall objective is to enable students to recognize, 
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 English Language & Terminology 2  15/11/1/110 The course focuses on developing language skills through topics of general interest as well as through themes related specifically to the tourism and hospitality industries building on the knowledge gained from the previous  .ا
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 KX.  Hotel Operations Management 15/11/2/213 This course is designed to introduce students to the scope of the hotel industry and the organizational structure and operational mechanics of how the departments within the rooms division of an individual hotel operate. Understanding the scope of the industry involves understanding who the major players are and what market segments their brands serve. Students gain an understanding of how work is performed and how activities are°ة�ا
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 Restaurant Management 15/11/2/214 This module lays the foundations for the students to be confident working in a commercial environment of restaurant operations that enables work-based learning and allows students to utilise interpersonal skills  .أداء��WÙ�'I.���ا�Y2&0*:�إb$#اح�*�
effectively. This module aims also to give the student an understanding of skills, techniques, technology and management involved in restaurant operations. On successful completion of this module, students will be able to: plan, organize, perform and manage an operational meal service; work as part of a team to achieve a meal service operation; analyse and compare the plan against the actual event and suggest alternative courses of action; and assess the work performance of others.  15/11/2/215  ����X�
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ت�ا�.T.  Travel Agencies Operations and Management 15/11/1/217 The course aims to Improve students’ understanding of the organizational structure of a travel agency, the 

challenges faced by travel businesses. Learn how to apply best practices used by travel businesses to improve sales, and develop essential skills such as selling and negotiating, customer service …etc. Topics may be covered include: 
how to establish, manage and market travel services; legal structures, management functions and office procedures; Contributors to the success of travel agency operations; Effects of technological developments and innovation on travel agencies business; Importance of travel sellers as distributors of travel supplier products and services; Effective management and leadership skills in the travel business.  15/11/1/218  �w���
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4.  Heritage, Tourism & Hospitality Information Technology 15/11/1/320 This course aims to use the technology in the tourism, hospitality and heritage industry as well as to learn about information systems used; and be able to clearly articulate the difference between information technology and information systems. Students will learn the information technology needs of international tourism businesses, as well as the internet and information technology as tools that influence multicultural hospitality industry and tourism and heritage in worldwide businesses. Students will learn to define the requirements of a good e-
commerce system. Students will gain understanding and knowledge in the impact and significance of the information technology in the international multi-cultural hospitality business worldwide. They will also understand the fundamental use of information technology for the competitive advantages of the heritage, 
hospitality and travel industry, a brief overview of computing hardware, software, networks, security, and e-
commerce and their use as related to the hospitality, heritage and travel industry.   15/11/2/321  �����
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 International T & H Management  15/11/2/321 A critical examination of the role of tourism across the globe.  Students will gain an understanding of the global tourism industry, to include tourist generating and receiving areas as well as international tourism organizations. Management subjects address key issues of strategy, marketing, operations, human resources and  .واIF!0:�وا



�ف financial planning, studied in parallel with international hospitality development. The course will utilize a variety of teaching methods including case examples, lecture, discussions, readings and projects. The course topics may include: Critical Perspectives in Hospitality Management, Management Strategy in a Global Business Environment, Managing Resources in Hospitality and Tourism Operations, and Globalisation, Society and Culture.  15/11/2/322  26    ______________________________________________________________________________________________________________________________  "ا�#��,� وا�+��)� وا��
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 c4��b.  Room Division Management 15/11/2/322 This course covers the detailed analysis of all the policies and procedures used in the management of the rooms division in hotels as well as the structure of this important division, so that the student will study both the front office and houskeeping as two fundamental components of this division. This course also aims to find out the organizational structure of the front office as well as the study of the customer cycle in the hotel. On the otherن��Y�bا�0
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4 .  Quality Management in the T & H Industry 15/11/2/323 This course develops an understanding of service quality and quality assurance through experiencing common improvement tools and processes. It helps students to understand of a broad array of quality systems and tools and the skills required to design, implement, and sustain a total quality program appropriate to the student's workplaces and/or target to tourism and hospitality organizations.   15/11/1/324 ��^v+L$
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 New Trends in International T & H Marketing  15/11/1/324 Through this course student will Integrate everything they already know about marketing with the extensive new insights within today’s challenge of operating in an international context. For instance, students will learn how to  .وات�ا
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voluntary program and initiatives such as Green Globe. It examines how destinations have improved 
competitiveness by creating environmentally and socially friendly tourism products and services. The course 
emphasizes establishing policies and management plans to identify and reduce the environmental impact created 
by tourism facilities and services, and looks at how to create environmental management systems (EMS) with 
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$#اث�اM"��s.  Heritage Tourism Management (1) 15/11/1/326 This course examines the range of cultural and heritage assets that can become viable tourism attractions, and looks at ways of linking quality cultural heritage tourism to community development, from effective planning and marketing to community involvement and partnership approaches. The course develops students’ knowledge of protecting the authenticity and cultural significance of resources that are attractive to tourists. It also examines mutual benefits that arise from well-managed tourism and proper site management, along with potential threats that result from improper management. Topics of discussion include heritage definitions; visitor motivation, 
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 Innovation Management in the T & H Industry 15/11/2/427 This course provides students with the knowledge to understand and the skills to manage innovation at the operational and strategic levels within the context of internal and external hospitality business environments. The  .ا
course particularly provides students with a holistic understanding of the concept of innovation and its relevance to today’s firm competitive advantage. It also focuses on giving students the capability to identify the links between the structures and processes which support innovation, and the opportunities for, and constraints on, innovation in specific hospitality contexts.   15/11/2/428 �����
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$Entrepreneurship in the T & H Industry 15/11/2/428 In exploring the “Entrepreneur as a phenomenon”, students will be exposed to the theory and experiences associated with entrepreneurs, entrepreneurial acts, and entrepreneurship in tourism and hospitality organizational setting- large, small, public and private.   15/11/2/429 ��m+L  .ا-�
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fundamentals; and (2) to introduce students to the quantitative aspects of real estate—investment decision-making, valuation under uncertainty, and debt financing.  
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content includes the key competencies tested in the Certified Special Events Professional (CSEP) and Certified Meeting Professional (CMP) examinations. In this course, students will learn how to conduct thorough pre-event planning; identify an appropriate site and perform comprehensive site inspections; implement marketing strategies, including list development, brochure design, mailing cost reduction, and creative marketing and evaluate the 
effectiveness of an event.   15/11/1/431  �*ا+!��������ا#
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���4ا(0.  Tourism Sustainable Development 15/11/1/431 
Students in this course will receive a comprehensive understanding of tourism development with a focus on the 
environmental, economic and social aspects of tourism, equipping them with the skills necessary to create pioneering sustainabledevelopment solutions to the challenges facing tourism today. This holistic curriculum 
focuses on integrating sustainability into existing tourism theories and concepts to meet the increasing demand for people trained in sustainability practices and the application of those practices in tourism.   15/11/1/432 �����
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        .W��*����F<.  Strategic Management for the T&H Industry 15/11/1/432 In this course, students will understand the concept of strategic management in the tourism and hospitality industry and what this implied. They will also understand the approaches and techniques employed for tourism and hospitality strategic management and analyze how functions of management are reformed from a strategic perspective<ل�*�7+ر�إ�$#ا"���DV����"+����و�




 ��Yوا0�
�¦�  اD $�ظ�O_��ا
��اث 15/11/1/433  30    ______________________________________________________________________________________________________________________________  "ا�#��,� وا�+��)� وا��
اث در�� ا�����
ر�
س )' إدارة"  م ا�#�"�ت ا�� ���ة	�� –ا����� ا���د���� ��ر�� ا�����
ر�
س ا��
	��� ا���ص �0
4�a

&

ؤه���RS*.�ا
2/+ر�و@������Z�ف� �ا�ا0).ر�إ�Re"¡و���ا�4� Y"ى��

ظ���RSا
$#اث�ا�,¨
����
�� 
ت�. وأ ���Iا-,�
ظ���RSذ
�²ا
$#اثI7�0م�ا
IF ب�إ
20
رف�ا
8IF��rs��YG@��*�yأ��
4�
;Cأ�a

&
�و�+ف�IC�� �ا�ا0).ر�ا �وا0�§¦ �@
(U
�وا 
�$#اث� ���2@� 
ذجI�
� �@
�³
�و~ �@
(U
�وا �ا
$#اث RS�� 
ظ�,-
4� �وأ ���Iوا
�ول y���� 
ظ�,¨
� اF�0>�م DE
(U
�³
@��إM"�������Re�C����I�bوأ ���Iا
$#اث�ا
 Heritage Conservation 15/11/1/433 The course introduces key concepts and approaches in conservation of the built heritage and the ethics and philosophies which underlie them. It gives students' knowledge and a clear understanding of how and why the  .إ�F>�ام�ذ
�²ا0�§¦�و~
concept of cultural heritage and its conservation has evolved; the key protagonists of conservation in the past, their respective philosophical approaches and the relative value and influence of those approaches; and the processes of determining value and significance of cultural heritage.   15/11/2/434 �,�
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 Undergraduate Applied Research 15/11/2/434 The undergraduate research is a final element of the program which provides an opportunity for a sustained period of research. It also gives an opportunity for the students to work on their own with individual supervision, develop  .وا
knowledge and understanding of the fundamental principles of applied research, including the formulation of research questions, the development of methodological procedures and the collection, analysis and interpretation of data. Students also will gain practical experience in developing research proposals and writing research reports.  
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 Catering Management 15/11/2/241 This course will enable the student to appraise the various components of a catering operation. The student will learn about marketing, contract writing, food production, room arrangement, and personnel required for specific  .�+ف�FM*�¡�.C+ى�ا0).ر��"�RS����Iا

catered events. The principles learned in this course can be applied to managing all types of catered events. The student will develop his/her critical thinking and skills in understanding the principles relevant to managing 
catering operations.  15/11/1/242 !]#وا������
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+»�Dا� Tourism & Society 15/11/1/242 This course aims to show how tourist activity and the tourism industry in all sectors are overlapping in the context of the host community, it deals with some basic concepts such as the definition of community and the definition of tourism from the point of view of sociologists, anthropologists and the branches of anthropology as well as social studies for tourism. This course also includes studying the nature, limits and characteristics of social relations  .ا
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between tourists and host community, as well as it includes the role of tourism in social and cultural changes and the aspects of these changes in host community with reference to the most important international experiences in this regard. It also reviews the relationship between hotels and environment and their role in maintaining and preserving it through” green hotels”, above all, it examines the practices of these hotels and the challenges which 
faced them on the international and local levels and applying this on Egypt as a case study. Moreover, this course includes the studying of “eco hotels”and their relationship with environment and community development. This 
course also reviews the role of tour guide in the tourist attractions sites through recognizing the nature of the integrated functions performed in the field of guiding and their positive effects in gaining visitor confidence, and 
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���2bوا.  Management Ethics in the T&H industry 15/11/2/243 Management ethics course helps students to understand and apply the ethical frameworks related to the business setting. The course will help students to: identify business social/ethical responsiveness to society and to encourage integration of ethical awareness and social responsibility into managerial decision making; apply stakeholder theory to explain the forces (other than economic) that exert pressure on an organization; and learn practical 
examples of applying ethical and social responsibility considerations to individual and organizational decision-making.  15/11/1/244 �w���
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 ,Economics of Tourism Transportation 15/11/1/244 This course introduces transportation as an important industry for tourism and as a basic component. The study of the economic importance of the transport to include the different ways the tourist transport from road transport, maritime transport, River transport, and air transport. It also provides the economic foundations for pricing of tourist transport services, focusing on air transport in terms of determining the prices for this service on the international level, the economic fundamentals for pricing and factors affecting pricing policies (location  ).ا
geography, and globalization). The Course also includes some important issues concerning transport and tourism as well as managing tourist transpot provision (alliances, cooperation).  15/11/2/245 ل��%I;�����
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�ت Managerial Communication in the T & H Industry 15/11/2/245 The course develops understanding of managerial communication which helps individuals and groups coordinate activities to achieve goals, and it’s vital in socialization, decision-making, problem-solving and change-management processes. This course introduces interactive oral and interpersonal communication skills important to managers, including presenting to a hostile audience, running meetings, listening, and contributing to group decision-making. Working in teams. Students will be encouraged to present a communication topic of their choice as well as design project challenges students to address a business audience in written and oral forms. Course Topic can include: Communication Processes, Networks and Channels, communication levels, barriers to effective communications.  15/11/2/346  33    ______________________________________________________________________________________________________________________________  "ا�#��,� وا�+��)� وا��
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 Food production and Menu Planning 15/11/2/346 In the first part of this course, students will learn about; fixtures and sections of modern kitchens, knowledge of the  .و�2FC�¢�Ô*�'�K.ف�ا
functions of kitchen staff, administrative and technical tasks of executive chef, methods of preparing main cuisine 
courses. This part objective will be achieved through providing the student with the fundamentals of various hotel 
cooking techniques and the fundamentals of preparing main dishes in the kitchen. The second part of this course aims to provide the student with knowledge about the importance of menus as vital means of selling and promoting any commercial establishment offering food and beverages. Additionally, the student will learn how to design and configure the menu format in order to attract targeted customers and satisfy them. For doing so, the 
course covers different menu planning methods, theories of menu planning, menu item pricing, and how to 
calculate the popularity index for each meal in a simplified way that enable the student to recognize design errors that should be avoided when preparing the menu.  15/11/1/347 ������
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 Resort & Spa Management 15/11/2/348 This course emphasizes the development, management, and marketing of free-standing spas, spas in hotels and resorts, and spa restaurants. The feasibility of success for new spas and the marketing research necessary to وا
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 Hotel Design and Equipment 15/11/2/350  .ا
Students are introduced to the issues and opportunities inherent in the development and planning of hospitality 
facilities, specifically hotels and restaurants. Course components include the project development sequence, 
conceptual and space planning, architectural design criteria, construction management, and the interpretation of 
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����� Airlines Services and Management 15/11/1/351 This course is a must for those interested in a career in the airlines industry. Airline service and on-board services are used as competitive advantages by airline carriers. Therefore, students will learn about the strategies of providing superior service that result in developing competitive advantage. Students will learn about service quality standards in different components of the airline product (e.g., researving tickets, managing guest complaints, food and beverage services, emergency services, etc...). Case studies based on national and international airline business are an integral part of the course.  15/11/1/452    .ء�أ�
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&�����2وا�Y Ê���U*أ.  Crisis Management in the T & H Industry 15/11/1/452 This course introduces the concept of crisis in general and its terminology as well as its characteristics and the different stages of the crisis. The course also addresses the concept of tourism crises and their causes, in addition to its different types. The student will also be able to recognize the difference between natural and human crises, and also recognizes the impact of this crisis on the tourist market. In addition, the coure will focus on the different methods to respond to crises with different correct management tools in an attempt to find solutions. Finally, the 
course presents examples of the most important natural and human crises in the field of tourism and the different ways to address them.       
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$#اث��DEاI*.  Heritage & Hospitality 15/11/2/453 This course examines the link between heritage and hospitality. The course content tackles the concept of 'heritage 
hospitality' as a new concept; which represents a managed heritage-hospitality link through the application of traditional heritage and traditional hospitality in hotels. This course addresses the relationship between heritage and hospitality at hotels. Relationships between indigenous peoples and hotels, heritage and hospitality, hotels and 
heritage tourism, the possibility of applying the ‘heritage hospitality’ concept and the present status of heritage application in hotels are the main topics that students will study in this course.  15/11/2/454 Hادات�����i;إدارة������
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.  Revenue Management in the T & H Industry 15/11/2/454 This course is designed to develop students' understanding of revenue management in the international tourism and hotel industry. The aim of the module is to introduce students to how revenue management is executed and the impact it has on financial performance. Additionally, some parts of this course will be approached from the 
viewpoint of the Revenue Manager, who needs to manage this complex activity with the aid of specialists both inside and outside his or her organization.   15/11/1/455 �����
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 Organizational Behavior in the T&H Industry 15/11/1/455 This course represents an in-depth approach to understand the fundamental issues of behavior and change in organizations at the individual, group and organizational levels. The course can be organized into three sections: organizational behavioral essentials, the individual and the organization, and key management tasks. Topics of discussioncan include motivating employees, job satisfaction, Understanding Power and Politics in Organizations  .ا
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     .Statistics and Forecasting in theTourism Industry 15/11/1/456 This course represents the fundamental issues related to Statistics. The aim of the module is to introduce students to different measures for collecting, organizing, and analyzing data as well as correlation and regression analysis. The student will also be able to understand topics related to tourism demand, its determinants as well as the different forecasting methods either qualitative or quantitative, and how to judge the accuracy of forecasting methods using forecast measures of accuracy  . �ا�4


