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Answer the following question: (You can answer in Arabic)

Question 1: (10 Marks)

According to your research topic, answer the following questions:
1. How did you approach your objectives through appropriate methodology?
Y. How did you design your field study and formulate your questions to reach your objectives?
3. How did the research fulfil it’s objectives?
3. How can you change your objectives so it could be approached by another methodology?
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Answer the following two questions: (You can answer in Arabic).

Question): (10 Marks)

Choose 1wo of the following research topics, determine one suitable research
point within it, point appropriate objective to study it within the topic then
choose a suitable methodology-from your point of view- to move toward this
ubjective (justify your choice).

Finally, assemble all of this in a short abstract to present your topic.

1. Social media.
2. Eco-tourism.
3. Customer satisfaction,
4. Destination Marketing.
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Question 2: (20 Marks)

IRead the following Abstract then answer

Abstract
The purpose of this study was to explore the association between overall job

satisfaction and selected demographic variables among 332 employees of a youth
development organization. The Job Satisfaction Index (JSI) was used to measure the
level of job satisfaction, and demographic information was obtained via a
questionnaire developed by the researchers. Data analysis procedures included

descriptive statistics, Spearman’s rho, Pearson r, t tests, and analysis of variance
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for future research on job satisfaction and employee retention in youth development
organizations.

(Note: demographic variables means attribute variables)

1. Suggest two headings within the literature of this paper and three keywords?

[§®)

What could be the questions of Job Satisfaction Index (questionnaire)? (just

example of three questions)

L]

Name the most two attribute variables that important to be known within this
research?
4. Has this research fulfilled its objectives? Give evidence?
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